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I feel honored in placing before you the latest volume of "JIM QUEST Journal of Management and Technology," Vol: 19 Issue: 2 
which encapsulates a diverse array of studies encompassing critical facets of business management. The journal has a strong 
emphasis on various business-related issues which due to their complex nature require multidisciplinary solutions. The open-
minded stance towards the scope of the journal means that topics of interest to the journal include various functional areas like 
Marketing, Finance, HRM, International Business, Retail, Banking and Operations to name a few. On behalf of JIM QUEST Editorial 
Team, I would like to extend a very warm welcome to the readership of the Journal. The successful growth of the Journal owes much to 
the outstanding editorial staff at Jaipuria Institute of Management, Ghaziabad and to all the editorial board, reviewers and others, 
who have given so generously of their time and expertise. I wish to express my gratitude to the researchers for their valuable 
submissions. The present issue comprises of fourteen research papers across multiple disciplines in the area of Business Management. 
The first paper titled “Modelling the Customer-Based Brand Equity and Its Impact on Brand Image Benefits of Coca-Cola: A 
Competing Model Strategy Approach” investigates the intricate relationship between customer-based brand equity and brand 
image benefits, particularly focusing on Coca-Cola consumers through SEM. The second paper titled “Evaluating the Effectiveness 
of e-Learning Amidst the COVID-19 Pandemic” assesses the effectiveness of e-learning as a substitute for traditional face-to-face 
education during COVID-19 through quantitative analysis. This also provides valuable insights for educators and policymakers 
navigating the new normal in education. The third paper titled “A Review of Drivers and Barriers to the Adoption of Electric 
Vehicles in India” synthesizes existing research to develop a theoretical framework exploring the drivers and barriers to the adoption 
of electric vehicles in India. The fourth paper titled “Promising Usage of Blockchain Technology” investigates the applications of 
blockchain technology in library services and digital media industries. By highlighting its capacity to enhance data security and 
facilitate transparent transactions, the research underscores the significance of blockchain in reshaping diverse sectors and 
administrative processes. 

The next paper titled “Unveiling the Crucial Key Success Factors for Inbound Open Innovation Strategy and its Application in 
MSME IT&ITES Industry of India”, focusing on the MSME IT&ITES sector in India, identifies key success factors for inbound open 
innovation strategies.  The sixth paper titled “Dairy Literacy for Dairy Farming: An Empirical Study in Morigaon District of 
Assam”, examines the level of dairy literacy among farmers in the Morigaon district of Assam, shedding light on the importance of 
both general and technical literacy in dairy farming practices. The subsequent paper titled “Environmental Sustainability Spending 
of CSR Status Companies in India - An Analysis” investigates CSR expenditure patterns in India, particularly focusing on 
environmental sustainability initiatives. The eighth paper titled “Derivatives Discern in the Ambit of Behavioural Prejudice” 
explores the role of behavioural biases in shaping retail traders' usage of derivatives, offering insights into decision-making processes 
in financial markets. The next paper titled “The Entrepreneurial Advantage: How Information Technology (IT) Adoption Can Help 
Small and Micro Enterprises Succeed”, by examining the moderating effect of IT adoption on the relationship between 
entrepreneurial competencies and organizational performance, offers insights into the role of technology in SMEs' success.  The 
subsequent study titled “Using Visual Interventions for Effective Change Management” explores the role of visual interventions in 
facilitating change management processes within organizations. The next paper titled “A Study of Performance Level of Employees 
During Coronavirus (Covid-19) Period”, by investigating the impact of the COVID-19 pandemic on employee performance across 
various industries, offers insights into the challenges and opportunities arising from remote work arrangements. 

The subsequent study titled “Consumer Brand Engagement through Marketing 4.0: A Case of Indian Luxury Fashion Industry” 
explores the intersection of consumer behaviour and marketing strategies in the luxury fashion industry and examines the adoption 
of Marketing 4.0 technologies to enhance brand engagement.  The succeeding paper, “A Study on Customer Engagement with 
Reference to Indian Telecom Industry” focuses on the evolving dynamics of the Indian telecom sector and investigates customer 
engagement strategies in the face of changing consumer behaviour and technological advancements.  The last study included in this 
issue is “Clean-tech Startups as Drivers of Sustainable Development Goals: A Society 5.0 Perspective.” This conceptual study 
explores the role of clean-tech startups in advancing sustainable development goals within the framework of Society 5.0. By 
leveraging green technology and agility, clean-tech startups can offer innovative solutions aligned with societal needs and 
environmental sustainability. We expect that all the research papers included in the current issue will add substantial value to various 
organizations, academicians, research scholars and society at large.  We are sure that you will find these articles insightful.  As we look 
forward to the future, we remain committed to enhancing the quality and relevance of our journal. Your feedback and suggestions are 
invaluable to us in this endeavour, and we eagerly anticipate your contributions and engagement. Together, let us continue to push 
the boundaries of knowledge and innovation, advancing the frontiers of management and technology for the betterment of society. 

Happy Reading!!

Prof. (Dr.) Anubha
Chief Editor
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About Jaipuria Institute of Management, Ghaziabad
Jaipuria Institute of Management is a premier management institute in Ghaziabad set up by Seth Anandram 
Jaipuria Education Society under the able guidance of the chairman Shri Shishir Jaipuria. JIM offers 2 years state 
government university master degree courses in business Administration (MBA), MBA Business Analytics and MBA 
(Banking and Financial Services). All these programs are affiliated with Dr. APJ Abdul Kalam Technical University, 
Lucknow, UP and approved from AICTE. The institution provides quality management education to transform 
individuals into Business Leaders, skilled managers and entrepreneurs.

Jaipuria Institute of Management intends to provide and develop the capabilities of the young managers by raising 
their level of competence and intellect to face various challenges in the global environment. In pursuit of excellence, 
the institute provides training and development services, fosters research and disseminates knowledge through 
publication of books, journals and magazines for the development of society at large. Jaipuria Institute of 
Management has established itself as a leading management institute in northern India.
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