
 

 

 

 

STUDENT DEVELOPMENT PLAN 2019-20 

Name of the 

Activity 

Action Plan Outcome Measurable Activities 

/Timeline 

Enrichment 

of Body and 

Soul 

Recruitment of a 

Professional Trainer. 

 

Regular Sessions for 

Yoga for the students. 

Initiative of other 

recreational activities 

like Zumba will be 

taken in order to 

increase participation 

level. 

 

Regular Sports 

Activities. 

Implementation of 

Satya Sai Module. 

Enrichment of Soul 

ensuring mental 

stability of students 

to deal with the 

stress. 

 

Ensuring the 

maintenance of 

health. 

Participation of 

the students. 

Certification of 

the students in 

Satya Sai. 

Activities to be 

undertaken: 

1. Yoga-August-

November, Feb- 

April- Twice a 

week. 

2. Zumba-

August-

November, Feb- 

April- Twice a 

week. 

3. Satya Sai 

Certification 

Module-3 

Sessions Aug-

Nov. 3 Sessions 

Feb-April. 

Student 

Clubs and 

Committees 

Student Activities for 

the following 

specialization club: 

Marketing Club. 

Finance and Economics 

Club. 

HR Club. 

IT,QT and Operations 

Club. 

Organizing Club Events 

on Regular Intervals. 

Development of 

Communication 

and Managerial 

Skills through event 

Planning.  

 

Awareness of the 

Global, Economic 

and Financial 

Environment. 

 

Development of 

Interpersonal and 

Team Building 

Skills. 

 

Domain Specific 

Expertise.   

 

Enhancement of 

Awareness about 

the Economy-

National and 

International. 

Organizing 

Quality events 

at Institutional 

Level. 

Participation of 

Students in 

Intercollege 

Competitions 

Organizing 

Intercollege 

events at our 

campus. 

Events to be 

undertaken: 

Odd Semester: 

1.Brand 

Challenge-Aug, 

2019. 

2.iWISH -The 

Eco Mirror-

Sep,2019. 

3. Abhinay 

Manch-Oct, 

2019. 

4. Excellencia-

Nov, 2019. 

Even Semester: 

1. Wall of 

Fame/Shame -

Feb, 2020. 

2. Panel 

Discussion on 

Budget- March 

2020. 

3. War of 

Words- April, 

2020. 

4. Case Mania - 

Logistics and 

Supply Chain 



 

 

 

 

Industry- April, 

2020. 

Events at the 

Institute 

Organization of 

Flagship Events: 

International 

Conference Corporate 

Summit 

Mercato 

Faculty Development 

Program 

 

Organization of 

Intercollege Event: 

Spardha 

 

Regular Institutional 

Events: 

Teachers' Day & 

Freshers' Party. Adios 

Amigos 

 

CSR Events  

Let's Educate 

Blood Donation 

Tree Plantation/Anti 

Plastic  Campaign 

Visit to Orphanage 

 

Participation in 

Intercollege Events 

outside the Institute: 

04 Teams in Elite B-

Schools  

Enhancement of 

Domain Specific 

Knowledge through 

interaction with 

the experts, Project 

Based Learning, 

Coordination Skills, 

Stage Management 

and Public 

Speaking Skills. 

 

Empathy towards 

the underprivileged 

in the Society and 

creating socially 

responsible 

professionals. 

Number and 

Quality of 

events 

organized. 

 

Participation of 

Students as 

Event 

Coordinators. 

 

Involvement 

and 

Contribution of 

Students in the 

CSR Activities. 

Events to be 

undertaken: 

Flagship Events: 

International 

Conference: 

December 

Corporate 

Summit: 

February 

Mercato: 

October 

FDP-July 

 

Organization of 

Intercollege 

Event: 

Spardha-April 

 

Regular 

Institutional 

Events: 

Teachers' Day & 

Freshers' Party-

5th Sep  

Adios Amigos-

May 

 

CSR Events: 

Let's Educate: 

August 

Blood Donation 

Camp: March 

Tree 

Plantation/Anti 

Plastic 

Campaign: 

February 

Visit to 

Orphanage: 

January 

 

Participation in 

Intercollege 

Events outside 



 

 

 

 

the Institute: 

As per the 

opportunity 

available with 

Elite B-Schools. 

Student 

Grooming 

Activities 

Ongoing Modules-PDP, 

PCP and Wordsworth 

Module. 

 

Inclusion of Industry 

specific modules as per 

the need of the 

industry. 

Individual student 

training as per the 

ongoing placement 

trends. 

Enhanced 

communication 

and self-

management skills. 

Number of 

Placements. 

Quality of 

Placements. 

Following 

Modules will be 

followed: 

Sem 1: PD 

Module-Basic 

Sem2: Campus 

to Corporate 

(PDP & 

Grooming) 

Sem 3: Campus 

to Corporate 2 

(PDP & 

Grooming) 

Following levels 

of Wordsworth 

will be followed: 

Sem 1:Basic 

Sem 2: 

Intermediate 

Sem 3: 

Advanced 

Mentor 

Mentee 

Program 

Regular interaction 

with students by the 

Faculty Mentor. 

 

Regular interaction of 

Faculty Mentors with 

the parents. 

 

Identification of 

Industry Mentors and 

engagement of 

Students with them. 

Constant 

monitoring of the 

students' 

performance. 

 

Constant 

monitoring of 

students' 

attendance. 

 

Industry Exposure 

through 

Experiential 

learning under the 

guidance of 

Industry Mentors. 

Improvement 

in the 

attendance of 

the students. 

 

Improvement 

in the 

performance of 

the students. 

Industry 

Exposure in the 

guidance of 

Industry 

Mentor 

Following steps 

will be 

undertaken: 

02 

Correspondence 

with the Parents 

regarding 

attendance and 

Performance-

September & 

November (Odd 

Sem) 

 

02 

Correspondence 

with the Parents 

regarding 



 

 

 

 

attendance and 

Performance-

Feb & April  

(Even Sem) 

 

10  Mentors 

from the 

Industry and JIM 

Alumni to be 

identified to 

mentor the 

group of 

students- During 

Sem 1, Sem 2 

and Sem 3. 

  

Entrepreneur

ial 

Development 

Initiating Active ED 

Cells. 

Conduction of EDP 

Camps. 

 

Guest Lectures of 

Young Entrepreneurs. 

Development of 

Entrepreneurial 

Skills. 

 

Awareness of 

Government 

schemes for the 

entrepreneurs. 

 

Motivation for the 

budding 

Entrepreneurs. 

Number of 

Entrepreneuria

l Activities. 

 

Number of 

Entrepreneurs. 

01 EDP Camp 

Per Year-

November 

 

01 Lecture by 

Young 

Entrepreneur-

September. 

 

01 Lecture by 

Young 

Entrepreneur-

March. 

 

 


