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CHAPTER

Economic Growth: Growing Challenges in
India & Way Forward

INTRODUCTION

Economic growth depends on ensuring macro-economic stability which
India is achieving and on creating conducive environment for the private sector
to invest which the new Government has embarked upon reflected in the policy
reforms enacted thus far and described earlier. Fundamentally, India’s medium-
term growth prospects are promising, and trend rate of growth of about 7-8
percent should be within reach (Rodrik and Subramanian, 2004). With basic
public good provision and investment tapping into cheap labour, India can
easily get closer to its growth frontier laying a strong foundation for the long-
run.

DOMESTIC GROWTH DYNAMICS

Slow growth and high inflation, the Indian economy had to contend with
serious challenges to external stability due to unsustainably high current
account deficit (CAD), capital outflows and fluctuating exchange rate pressures
since last so many years. Reserve Bank and the Government of India have
helped to stabilize the economy. Improved political stability, a firmer
commitment to fiscal consolidation, stronger monetary policy framework and
better policy implementation are expected to improve the GDP growth rate to
around 5-6 per in coming year and later after stabilizing it may lead to 7-8
percent.

Estimates of threshold inflation for India currently vary from 4 per cent to
6 per cent. Growth-inflation trade-off in India is complex, particularly when
inflation is above the threshold level. Hence, RBI's monetary policy possibly
cannot spur growth by tolerating higher inflation. In turn, when inflation
returns to below the threshold level on a durable basis, risks to inflation from
addressing growth concerns may not be significant. Thus it is important for
India to ensure price stability as a necessary means to promote sustainable
growth.
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ABSTRACT

In today’s competitive worl

d changes are occurring with the blink of ey
and there are changes both in terms of the global nature of work and

diversity of the workforce, therefore human resource is required to be hegp
utilized in order to have a competitive advantage. It is well said that “change’
is the only thing which remains permanent”; therefore some smart chan
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various organizations to identify some critical
cconomic pressures,

Keywords: Change manage

global economic pressures.

INTRODUCTION

Global competition has increased the
management for adopting some changes ins
pressures forces organizations to r
in their current HR systems,

rpose of this paper is 0!
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tive change implementation
issues needed for facing globa i

ment, global talent management, HR policies _'

.

o

pressure an Human resource
ide the organization. Economi
cthink and compels to initiate some chan;

There is an increased global interdependence and competition whichs

resulted into the challen ge increased diversity at the workplace, a challenge 08

S5 work life balance, changes in working patterns (24/7 availability of employee)s
rl managing and retaining the best talents. In order fo sustain and grows

g T
.'g'_l.p-___ T 3 T e ’ (ST T [T ) M 2t e o sy 2
|1 || e



Emetging Global Economic Pcrs;;e,_.ﬁae h |, 9
G E
o |

managers that employee COmmitry . SRR

v of work offered to them. Onga e LR

Tsonal and organizational goals ﬁlign? A SIS
el of commitment also enhances, " 3
:I ol ,-‘_

%

ironment and rapidly evolving world # .
fHR to come up with a solution g g, i% J :
Jrganizations are required to be Morg
of hour is and must develop Somal i
‘merging leaders. Organizations Mgt |
» of leaders who are ready to enggq
gies and drive innovation. It is in the
Oyees more committed towards their

nuously in the leaders of tomorrgy, -
* competitors, B

igement fournal (Forthcoming, 2011);-||

magement. L

t, “Not just a Quick Fix” Monday 16 3

't 2014: The gap between confidenca B

it LLC, 2014 Bl -

» Organizational Change and f
Change Process” pg 82 Oxford

285 (2011) “Employee Engagement”, j

nizational Behaviour”, Himalaya

008). Why multinationals struggle
arterly, May: 1-5. |

der, Leadership development Jactbook SRS
- leadership development, Bersin by 1

2rsin.com/library P s

anial survey 2015,” Deloitte, 2015, 4
bal/en/pages /about-deloitte/ i
to article | R
velopment factbook 2014. R -

! |
: i '
engagement and commitment- a - |

prep

fzali j itive World 183
aring Organizations for a Globalized Competitive Wa

i suring i i ent in your
ide to understanding, measuring and mc‘reasmg e.ngager_ncn.
(g)lgcaiﬁi.;;i;oi1,” SHRMEIIE'ounda tion’s Effective Practice Guidelines.
Scullion, H. and Collings, D. (2006). Global Staffing Systems (Routledge:
London).20

Somendu Biswas & Jyotsna Bhatnagar (2013) ”Med.iator Analysis of
Employee Engagement: Role of perceived Orgamza'ho.rte’ll ‘._Suppurt, P-
O Fit, Organizational Commitment and Job Satisfaction. Vikalpa, Vol.
38, No.1, January - March.

Sunita Mehta and Maheshwari G.C {2013) ”Consequencg of Toxic
Leadership on Employee Satisfaction and Orgamzatlpnal
Commitment”, The Contemporary Management Research, Vol.8, issue
.2,1-23.
h Author:
Dr Rajni Singh
Jaipuria Institute of Management, Vasundhara, Ghaziabad
rajni.singh2009@rediffmail.com




imerging Global Economic Perspectipeg ! ]

of
b Using Sacial Media”; 2009; (Sou,
/05/} ob-search-secrets /).

“les/social-networking-websiteg,

Author(g),

Mrs. Dipti Guppa

nent of Management, Mewar Universiy, &
gosa irzdipti@gmaﬂ.coni -

Dr. S.B Sengupt‘
nent of Management, Mewar Universi i

Ce;

N E |
Y
‘I|! 'L'
JI

i

W CHAPTER

& A Study on Impact of Pricing and other

. behavior in influencing Consumer
Perception for Branded Mobile Handsets in
National Capital Region (India)

e

I

i
I«

ABSTRACT

' This study besides studying Mobile brand selection by the consumers of
region will help to understand the overall purchase behavior of this
ient of consumers. In order to accomplish the objectives of study, a sample
00 consumers in the age group of 20 to 45 years. The entire study was
mfined to consumers in NCR. Primary data like interview technique were
"lored. Six important factors i.e price, features, brand name, durability
luded the attitude towards usage of cell phones.

" This paper is an attempt to replicate the current trends in preference of
obile phones by consumers. The analysis has revealed that young customers
identified prices as key determinant when selecting mobile phones. Its
es and young consumers lifestyles also impact a mobile selection.
rential analysis has revealed that significant relationships exist between
phone selection are demographics of young consumer segment. This
has thrown light on the preferences of the college students on the
se pattern. The study also has scope for further analysis in the same

ey Words: India & China, Cellular Technology, Smartphones,
imunication, Cellphones, 2G & 3G technology.

INTRODUCTION

* Today, the development of cellphone and its technologies have been an
ded history of innovation & advancement cropped up due to dynamic
es in consumer’s needs & preferences. Now a days cellphones have
“ome an integral part of human’s life and personal communication. The
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‘This study explores the relationship between internal marketing and the
vice quality being offered by firms. The satisfaction levels of employees
e a direct impact on the service quality being delivered to the end customers.
study discusses the significance of effective internal marketing in the
ovement of service quality received by customers. The study highlights
role of service quality in differentiating firms from their competition. It
covers the contemporary and appropriate strategic HRM practices which
to improve the service quality in typical service set- ups. It discusses the
act of these internal marketing practices on the overall satisfaction and
"motivation levels of employees leading to improved service quality. The entire
sfudy has been conducted with the concept of the Services Triangle and the
people “P of the services marketing mix in the background.
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JINTRODUCTION

" The Indian tourism industry has emerged as one of the key drivers of
“growth amongst the services sectors in India. Tourism in India is an
smployment generator and a significant source of foreign exchange for the
try, besides being an economic activity that helps local communities and
-communities, According to the sectoral report by IBEF (April, 2014); the
Itavel and tourism industry contributed Rs 2.17 trillion (US$ 36 billion) or 2
cent to the country’s gross domestic product (GDP) in the year 2013. This
tpected to rise to Rs 4.35 trillion (US$ 72.17 billion) in 2024.

Tourism in the third world continues to grow and likewise, the
Promotion of this region is progressively trendier and has gradually become
the focal point for development and marketing of new, adventurous and
EXotic tourist destinations (Echiner, 2002).

§ Because of the growth of the tourism industry, the hospitality industry is
flourishing, Hotels arc an extremely important comporent uf lowism industry.
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CHAPTER

Effectiveness of Communication in the
Field of Management

INTRODUCTION

Cemmunication is a purposeful activity of exchanging information and
meaning across space and time using various technical or natural means. It is
the life-blood of any organization, communication connects, and it connects
us to the outer world as well as with our inner self. The ability to communicate
our ideas effectively is one element that governs everything in our personal as
well as professionatl life. Amidst the uproar of so many economic challenges
good communication is the only way which results in good team work
conquering these challenges. Communication is a process considered to be a
continuous and dynamic inter-action both affecting and being affected by many
variables. Consisting of seven major element which are; Sender, the person
who intends to convey the message with the intention of passing information
to the other person; Ideas or message, the subject matter of communication;
Encoding, considered as a process of conversion of the subject matter into the
symbols of words, actions or pictures; Communication channel, the channel
could be formal or informal through which message is transferred; Receiver,
the person for whom the message is meant for; Decoding, the person receiving
the message tries to convert the same in such a way that he may extract its
meaning to his complete understanding; Feedback, the process of ensuring
the receiving of message in the way it was intended to be received. Any kind
of hindrance or obstacle disrupting the process undertaken by the seven
elements leads to miscommunication. These impediments creale barriers to
communication breaking the smooth process of effective communication.
Broadly there are Physical barriers arising out of physical barriers like distance,
noisc or channel and the media used in the process; Semantic barriers arising
out of tendency of different people assigning different meanings to one specific
message; Organizational barriers popping out duc to the problems with
physical distance between members with respect to their functional
specialization of tasks, power, authority and status relationships; Interpersonal
barriers developing out of attitude issues; Individual barriers arising out of
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CHAPTER

Green Supply Chain Management-Concept
and its Relevance in India

ABSTRACT

This paper looks at the conceptual nature of the green supply chain
management in general and its relevance especially in Indian perspective, It
highlights the basis of green supply chain management and the underlying
issues of why companies incorporate it. Despite the inherent benefits it provides
to companies it is still not widespread and quite often been institutionalized
through government intervention. However organizations companies whohave
imbibed its social, ecological and economic principles of sustainability have
benefited. Literature was referred to build a link between various issues.

Keywords: Supply chain, Green supply chain management, Logistics,
Environment, PollutionTriple bottom line, India

INTRODUCTION

Corporates have recognized the bargaining power of consumers and have
resorted to building processes and systems to turn green. Rapid economic
growth post liberalization coupled with expanding urban population and
consumerism has outpaced anti-pollution investments (Breno Nunes, 2008).
This has resulted in deteriorating air and water quality as well as in the rapid
loss of biodiversity and natural resources. The cumulative impact of
deregulation and liberalization in India can reshape India’s future.

Besides government control and regulations initially in western world and
later on in India have put pressure to change. Energy efficiency, waste reduction
and poltution mitigation are the buzz words in successful organizations
(Gurtoo, A. & Antony, S.].,2007). However it has not been an overnight change.
The day break took a few decades starting in 1970s where companies made
cosmetic changes. In the last few years many big brands have imbibed
sustainability in their vision and mission statements like Walmart. They have
made changes in their product design, operations etc. They have introduced
standards and bench marks previously unaware of or deliberately ignored.
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CHAPTER-56

Job Characteristics and Employee Attitude:
The Mediating Role of Psychological

Empowerment

ABSTRACT

There is now strong evidence that job characteristics substantially influence the
work attitudes and behaviors of employees. This article identifics the gaps betwceen
Job Characterislics and employee attitude, the causes of employee attitudes, how to
measure and influence employee attitudes. A conceptual model is build o understand
the relationship between job characteristics, job attitude and the mediation role of
cmployee empowerment in the organization. There is confusion and debatc among
practitioners on the topic of employee attitudes and job satisfaction- even at a time
when employees are increasingly important for organizational success and
competitiveness. Therefore, the purposc of this article is to provide greater under-
standing of the rcsearch an this topic and give recommendations refated to the major
practitioner knowledge gaps.

As indicated indirectly in a study of HR professionals (Rynes, Colbert, & Brown,
2002), as well as based on our expericnce, the major practitioner knowledge gaps in this
area are: (1) the causes of employee attitudes, (2) the results of positive or negative job
satisfaction, and (3) how {o measure and influence cmpioyee attitudes. Within each gap
arca, we provide a revicw of the scientific research and recommendations for practitioncrs
related fo the research findings. In the final section, additional recommendations for
enhancing organizational practice in the arca of employee attitudes and job satisfaction
arc described, along with suggestions for evaluating the implemented practices.

INTRODUCTION

Over the last two decades researchers have identificd a number of variables that

appear o coniribute to either job satisfactivn vr organizalional commitment. These =2
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ABSTRACT

' Tﬁje_' face of small, one or two word quires, high volumes of diverse documents
b are overwhelming the traffic. So searching time of any document is very
.Users want efficient search with respect to time . A lot of search engines
ble in the market providing search result on the basis of search query but
me would be different corresponding to same topic for different search
We take two popular search engines Google.com and Zapmeta.com, both
ility to provide search time information of first return page for given query.
izing this facility, we have taken different mumber of search query topics (twenty
cs) of different area and noted down the search time for first return page result
ding to each and every query topic. We analyze the result using plotting of
We found search time for first return page result corresponding to each and
fopic through google search engine is less than that of Zapmeta search engine.
h time of Google search is less in comparison to Zapmeta search engine it
at Groogle search engine is more efficient in comparison to Zapmeta search
With respect to search time.

L INTRODUCTION

past decade the world has witnessed the explosion of World Wide Web
ormation repository of few million of hyper linked documents into a massive
de "organism" that serves informational, transactional and communicational
people all over the globe. Though a latecomer in the Internet family, it has
giined popularity and became the second most widely used application of the
Search Engines are specially designed for informational retrieval, which
¢ information from WWW as per users query. As argued by Marchionini,
users want to achieve their goals with a2 minimum of cognitive load and a
Bl of enjoyment", correspondingly, in the context of web searches it is ubserved
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Now a days , every system is developed by considering most Mmportary, 2
"Iime", Time evaluates their efficiency. %
By consideration of " search time parameter” if we evaluate Google Con®
. - . 3 o o R
engine and Zapmeta.Com scarch engine we found , Google.Com iy More of
. effy
search cngine f
The web scarch engines are different, in various aspects, from the wel) esta M
other search tools. Therefore, they require a different evaluation m{:tlmdol(:.gy e
have made an attempt with two scarch engines and twenty-four different samp] é at
In this rescarch, we have cvaluated the two search engines on the searching ajgart

used by them by search time for returned search result by them on sample qUn

In the future, we plan to apply the proposed methodology to a wider SCope
the hope that our rescarch findings will truly cnable web users to select g
engine on basis of search time parameter, and help web scarch engine devel
design even betler ones for the Internct community.

o
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Green Economy and Inclusive Growth: A
Comprehensive Modeling Approach

This paper focuses the concept of 'green economy' and sustainable growth &
development. The study examines the relationship between the environmental factors
and the growth of the economy which influence the further development. The aim of
this paper is to understand the existence and the benefits of green economy what
defines and discusses in various sources (including policy documents by international
agencies and think tanks, and research papers), and the purpose of green economy
transition into sustainablc development of economy. According to the UNEP's definition
of green economy the three pillars of development are soctal, economic and environment
is also discussed in the paper broadly though the integration of various social, economic
and environmental factors are interdependent and change together and green economy
premote and take action to improve these factors.

Key words: Green cconomy, Green development, Environmental economics,
Sustainable Development & Economy.

INTRODUCTION

The concept of a green economy has become a issue of debates in recent
years, According to the conclusion of various discussions green economy actually
is friendly with earth's ecosystem and gives new ways of economic growth. There
is no unique definition of the green economy, but the term itself underscores the
economic dimensions of sustainability , in terms of the UN Environment Programme
Green Economy defines as "one that results in improved human wcll-being and
social equity while significantly reducing environmental risks and ecological
scarcities”,

Green economy, not only would it promote a more sustainable and cleaner
en‘f‘“‘"meﬂt. but the economy would see the generation of hundreds and thousands
of job opportunities. To create a low-carbon green economy, India is on high path
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