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CHAPTER

Economic Growth: Growing Challenges in
India & Way Forward

INTRODUCTION

Economic growth depends on ensuring macro-economic stability which
India is achieving and on creating conducive environment for the private sector
to invest which the new Government has embarked upon reflected in the policy
reforms enacted thus far and described earlier. Fundamentally, India’s medium-
term growth prospects are promising, and trend rate of growth of about 7-8
percent should be within reach (Rodrik and Subramanian, 2004). With basic
public good provision and investment tapping into cheap labour, India can
easily get closer to its growth frontier laying a strong foundation for the long-
run.

DOMESTIC GROWTH DYNAMICS

Slow growth and high inflation, the Indian economy had to contend with
serious challenges to external stability due to unsustainably high current
account deficit (CAD), capital outflows and fluctuating exchange rate pressures
since last so many years. Reserve Bank and the Government of India have
helped to stabilize the economy. Improved political stability, a firmer
commitment to fiscal consolidation, stronger monetary policy framework and
better policy implementation are expected to improve the GDP growth rate to
around 5-6 per in coming year and later after stabilizing it may lead to 7-8
percent.

Estimates of threshold inflation for India currently vary from 4 per cent to
6 per cent. Growth-inflation trade-off in India is complex, particularly when
inflation is above the threshold level. Hence, RBI's monetary policy possibly
cannot spur growth by tolerating higher inflation. In turn, when inflation
returns to below the threshold level on a durable basis, risks to inflation from
addressing growth concerns may not be significant. Thus it is important for
India to ensure price stability as a necessary means to promote sustainable
growth.
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ABSTRACT

In today’s competitive worl

d changes are occurring with the blink of ey
and there are changes both in terms of the global nature of work and

diversity of the workforce, therefore human resource is required to be hegp
utilized in order to have a competitive advantage. It is well said that “change’
is the only thing which remains permanent”; therefore some smart chan
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various organizations to identify some critical
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global economic pressures.

INTRODUCTION

Global competition has increased the
management for adopting some changes ins
pressures forces organizations to r
in their current HR systems,

rpose of this paper is 0!
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tive change implementation
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& A Study on Impact of Pricing and other

. behavior in influencing Consumer
Perception for Branded Mobile Handsets in
National Capital Region (India)

e

I

i
I«

ABSTRACT

' This study besides studying Mobile brand selection by the consumers of
region will help to understand the overall purchase behavior of this
ient of consumers. In order to accomplish the objectives of study, a sample
00 consumers in the age group of 20 to 45 years. The entire study was
mfined to consumers in NCR. Primary data like interview technique were
"lored. Six important factors i.e price, features, brand name, durability
luded the attitude towards usage of cell phones.

" This paper is an attempt to replicate the current trends in preference of
obile phones by consumers. The analysis has revealed that young customers
identified prices as key determinant when selecting mobile phones. Its
es and young consumers lifestyles also impact a mobile selection.
rential analysis has revealed that significant relationships exist between
phone selection are demographics of young consumer segment. This
has thrown light on the preferences of the college students on the
se pattern. The study also has scope for further analysis in the same

ey Words: India & China, Cellular Technology, Smartphones,
imunication, Cellphones, 2G & 3G technology.

INTRODUCTION

* Today, the development of cellphone and its technologies have been an
ded history of innovation & advancement cropped up due to dynamic
es in consumer’s needs & preferences. Now a days cellphones have
“ome an integral part of human’s life and personal communication. The
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‘This study explores the relationship between internal marketing and the
vice quality being offered by firms. The satisfaction levels of employees
e a direct impact on the service quality being delivered to the end customers.
study discusses the significance of effective internal marketing in the
ovement of service quality received by customers. The study highlights
role of service quality in differentiating firms from their competition. It
covers the contemporary and appropriate strategic HRM practices which
to improve the service quality in typical service set- ups. It discusses the
act of these internal marketing practices on the overall satisfaction and
"motivation levels of employees leading to improved service quality. The entire
sfudy has been conducted with the concept of the Services Triangle and the
people “P of the services marketing mix in the background.

tential for transforming employmen
Is in contemporary organizations
| countries have already taken upE
izational effectiveness. However, t}
in fast emerging developing count

roposition. Retrieved on 12 Februar
rastafrica/en/ IssuesAndInsights / Arti
e%20value%20proposition.pdf
mployee value proposition. Retrieved
! {www.manpowergroup.com,/wps/
9-973f-flad2f22066a/ The+Power+oft
Lpdf?MOD=AJPERES il
Author(s) ;
Shuweta [l 3
ejay School of Management, New Delili
1

shwetajha.asm@g:rmr'f.ean'_l_ -

JINTRODUCTION

" The Indian tourism industry has emerged as one of the key drivers of
“growth amongst the services sectors in India. Tourism in India is an
smployment generator and a significant source of foreign exchange for the
try, besides being an economic activity that helps local communities and
-communities, According to the sectoral report by IBEF (April, 2014); the
Itavel and tourism industry contributed Rs 2.17 trillion (US$ 36 billion) or 2
cent to the country’s gross domestic product (GDP) in the year 2013. This
tpected to rise to Rs 4.35 trillion (US$ 72.17 billion) in 2024.

Tourism in the third world continues to grow and likewise, the
Promotion of this region is progressively trendier and has gradually become
the focal point for development and marketing of new, adventurous and
EXotic tourist destinations (Echiner, 2002).

§ Because of the growth of the tourism industry, the hospitality industry is
flourishing, Hotels arc an extremely important comporent uf lowism industry.
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CHAPTER

Effectiveness of Communication in the
Field of Management

INTRODUCTION

Cemmunication is a purposeful activity of exchanging information and
meaning across space and time using various technical or natural means. It is
the life-blood of any organization, communication connects, and it connects
us to the outer world as well as with our inner self. The ability to communicate
our ideas effectively is one element that governs everything in our personal as
well as professionatl life. Amidst the uproar of so many economic challenges
good communication is the only way which results in good team work
conquering these challenges. Communication is a process considered to be a
continuous and dynamic inter-action both affecting and being affected by many
variables. Consisting of seven major element which are; Sender, the person
who intends to convey the message with the intention of passing information
to the other person; Ideas or message, the subject matter of communication;
Encoding, considered as a process of conversion of the subject matter into the
symbols of words, actions or pictures; Communication channel, the channel
could be formal or informal through which message is transferred; Receiver,
the person for whom the message is meant for; Decoding, the person receiving
the message tries to convert the same in such a way that he may extract its
meaning to his complete understanding; Feedback, the process of ensuring
the receiving of message in the way it was intended to be received. Any kind
of hindrance or obstacle disrupting the process undertaken by the seven
elements leads to miscommunication. These impediments creale barriers to
communication breaking the smooth process of effective communication.
Broadly there are Physical barriers arising out of physical barriers like distance,
noisc or channel and the media used in the process; Semantic barriers arising
out of tendency of different people assigning different meanings to one specific
message; Organizational barriers popping out duc to the problems with
physical distance between members with respect to their functional
specialization of tasks, power, authority and status relationships; Interpersonal
barriers developing out of attitude issues; Individual barriers arising out of
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CHAPTER

Green Supply Chain Management-Concept
and its Relevance in India

ABSTRACT

This paper looks at the conceptual nature of the green supply chain
management in general and its relevance especially in Indian perspective, It
highlights the basis of green supply chain management and the underlying
issues of why companies incorporate it. Despite the inherent benefits it provides
to companies it is still not widespread and quite often been institutionalized
through government intervention. However organizations companies whohave
imbibed its social, ecological and economic principles of sustainability have
benefited. Literature was referred to build a link between various issues.

Keywords: Supply chain, Green supply chain management, Logistics,
Environment, PollutionTriple bottom line, India

INTRODUCTION

Corporates have recognized the bargaining power of consumers and have
resorted to building processes and systems to turn green. Rapid economic
growth post liberalization coupled with expanding urban population and
consumerism has outpaced anti-pollution investments (Breno Nunes, 2008).
This has resulted in deteriorating air and water quality as well as in the rapid
loss of biodiversity and natural resources. The cumulative impact of
deregulation and liberalization in India can reshape India’s future.

Besides government control and regulations initially in western world and
later on in India have put pressure to change. Energy efficiency, waste reduction
and poltution mitigation are the buzz words in successful organizations
(Gurtoo, A. & Antony, S.].,2007). However it has not been an overnight change.
The day break took a few decades starting in 1970s where companies made
cosmetic changes. In the last few years many big brands have imbibed
sustainability in their vision and mission statements like Walmart. They have
made changes in their product design, operations etc. They have introduced
standards and bench marks previously unaware of or deliberately ignored.
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CHAPTER-56

Job Characteristics and Employee Attitude:
The Mediating Role of Psychological

Empowerment

ABSTRACT

There is now strong evidence that job characteristics substantially influence the
work attitudes and behaviors of employees. This article identifics the gaps betwceen
Job Characterislics and employee attitude, the causes of employee attitudes, how to
measure and influence employee attitudes. A conceptual model is build o understand
the relationship between job characteristics, job attitude and the mediation role of
cmployee empowerment in the organization. There is confusion and debatc among
practitioners on the topic of employee attitudes and job satisfaction- even at a time
when employees are increasingly important for organizational success and
competitiveness. Therefore, the purposc of this article is to provide greater under-
standing of the rcsearch an this topic and give recommendations refated to the major
practitioner knowledge gaps.

As indicated indirectly in a study of HR professionals (Rynes, Colbert, & Brown,
2002), as well as based on our expericnce, the major practitioner knowledge gaps in this
area are: (1) the causes of employee attitudes, (2) the results of positive or negative job
satisfaction, and (3) how {o measure and influence cmpioyee attitudes. Within each gap
arca, we provide a revicw of the scientific research and recommendations for practitioncrs
related fo the research findings. In the final section, additional recommendations for
enhancing organizational practice in the arca of employee attitudes and job satisfaction
arc described, along with suggestions for evaluating the implemented practices.

INTRODUCTION

Over the last two decades researchers have identificd a number of variables that

appear o coniribute to either job satisfactivn vr organizalional commitment. These =2
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ABSTRACT

' Tﬁje_' face of small, one or two word quires, high volumes of diverse documents
b are overwhelming the traffic. So searching time of any document is very
.Users want efficient search with respect to time . A lot of search engines
ble in the market providing search result on the basis of search query but
me would be different corresponding to same topic for different search
We take two popular search engines Google.com and Zapmeta.com, both
ility to provide search time information of first return page for given query.
izing this facility, we have taken different mumber of search query topics (twenty
cs) of different area and noted down the search time for first return page result
ding to each and every query topic. We analyze the result using plotting of
We found search time for first return page result corresponding to each and
fopic through google search engine is less than that of Zapmeta search engine.
h time of Google search is less in comparison to Zapmeta search engine it
at Groogle search engine is more efficient in comparison to Zapmeta search
With respect to search time.

L INTRODUCTION

past decade the world has witnessed the explosion of World Wide Web
ormation repository of few million of hyper linked documents into a massive
de "organism" that serves informational, transactional and communicational
people all over the globe. Though a latecomer in the Internet family, it has
giined popularity and became the second most widely used application of the
Search Engines are specially designed for informational retrieval, which
¢ information from WWW as per users query. As argued by Marchionini,
users want to achieve their goals with a2 minimum of cognitive load and a
Bl of enjoyment", correspondingly, in the context of web searches it is ubserved
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Now a days , every system is developed by considering most Mmportary, 2
"Iime", Time evaluates their efficiency. %
By consideration of " search time parameter” if we evaluate Google Con®
. - . 3 o o R
engine and Zapmeta.Com scarch engine we found , Google.Com iy More of
. effy
search cngine f
The web scarch engines are different, in various aspects, from the wel) esta M
other search tools. Therefore, they require a different evaluation m{:tlmdol(:.gy e
have made an attempt with two scarch engines and twenty-four different samp] é at
In this rescarch, we have cvaluated the two search engines on the searching ajgart

used by them by search time for returned search result by them on sample qUn

In the future, we plan to apply the proposed methodology to a wider SCope
the hope that our rescarch findings will truly cnable web users to select g
engine on basis of search time parameter, and help web scarch engine devel
design even betler ones for the Internct community.

o
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Green Economy and Inclusive Growth: A
Comprehensive Modeling Approach

This paper focuses the concept of 'green economy' and sustainable growth &
development. The study examines the relationship between the environmental factors
and the growth of the economy which influence the further development. The aim of
this paper is to understand the existence and the benefits of green economy what
defines and discusses in various sources (including policy documents by international
agencies and think tanks, and research papers), and the purpose of green economy
transition into sustainablc development of economy. According to the UNEP's definition
of green economy the three pillars of development are soctal, economic and environment
is also discussed in the paper broadly though the integration of various social, economic
and environmental factors are interdependent and change together and green economy
premote and take action to improve these factors.

Key words: Green cconomy, Green development, Environmental economics,
Sustainable Development & Economy.

INTRODUCTION

The concept of a green economy has become a issue of debates in recent
years, According to the conclusion of various discussions green economy actually
is friendly with earth's ecosystem and gives new ways of economic growth. There
is no unique definition of the green economy, but the term itself underscores the
economic dimensions of sustainability , in terms of the UN Environment Programme
Green Economy defines as "one that results in improved human wcll-being and
social equity while significantly reducing environmental risks and ecological
scarcities”,

Green economy, not only would it promote a more sustainable and cleaner
en‘f‘“‘"meﬂt. but the economy would see the generation of hundreds and thousands
of job opportunities. To create a low-carbon green economy, India is on high path
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Ahsiract: The requirement of skilled manpower has become VeTY essential for India Inc.as the
prcsentskiﬂset makes them unemployable. Skills  with Knowledge are the key driving force
towardsEmployability. The paper attempts to identify the skill gap in the existing scenario in [ndiaand
how the digital education platforms and programmes jaunched recently can bridge thegap between
industry and the youth. The papet also identifies the challenges faced by theindustry to hire
professionals with limited skill sct for sustainable development and growth.Enhancing employability
gkills has become @ key for instifutions to eNsure academicexcellence and career development of the
students. A broader national effort and Institutionalinvolvement can be a good initiative to resolve the
skill gap for better industry interface. Thisstudy examines the key injtiatives at national level and their

impact on youth employability inthe courntry.

Keywords:SkiH, Employability, Digital education, Industry interface, sustainable,developmem

Introducticnt
The réquirement of skilled manpower has become VETy essential for India Inc.as the presentskill set

makes them unemployable. Skills with Knowledge are the key driving force towardsEmployability.
The paper attempts to identify the gkill gap in the existing scenario in Indiaand how the digital
education platforms and programmes launched recently can bridge theap between industry and the
youth. Online teaching and learning have become increasingly common in higher educational
instifutions. These higher educational institutions realize the growing importance of onlipe learning i1
information systemsfinformation technology (I8/1T) education ~ and  &re now
offering online 1S/T courses and programs {0 students. However, designing, developing, teaching,
and assessing an online 18/IT course eflectively is often a challenge. Many [S/IT instructors are new
to online teaching and need orientation and training for their own readiness in designing, developing,
teaching, and assessing 18/IT courses in the online environment. It is recognized that effective Tacully
are key to student success in online COUTSES and to the success Of online programs (Meyer and Jones,
2012). Therefore, it is imperative that administrators and instructors of 18/IT courées and programs

Jearn more of the best practices of online teaching for high student success. The use of digital
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initiative has certainly put the banking systemon a rethink mode.

This paper examines as to how the newly licensed payment banks have favourably achieved the goal of financial
inclusion set by RBI by understanding their journey so far. The role of payment banks in making basic financial
services available to the unbanked group in the population pie has been explored within the study. The study
also attempts to assess the impact, such a new financial inclusion will have on the existing commercial banks.
Secondary information extracted reports and working papers of RBI and other reputed private research
agencies has been referred to gather relevant information for this study purpose.

Finally the challenges facing the payment banks ecosystem have been covered by looking at some field studies
that were carried out. Perspectives of consumers and agents have provided valuable inputs as to how they view
payment banks. Asthe payment banking business model necessitates forging alliances with full-service banks,
implications of such strategic alliances warrant research. The present study is an initial attempt to fill this gap in
the literature.

FINTECH IN INDIA: A STEP TOWARDS DIGITALISED ECONOMY FOR FINANCIAL INCLUSION

Daviender Narang and Nidhi Mathur
Jaipuria Institute of Management, Gaziabad, Uttar Pradesh

Financial inclusion always remains a challenge for developing economies as it is an important determinant for
social inclusion of poor and vulnerable. Financial inclusion brings the potential benefits as big part of population
gain greater access to financial instruments and services. This paper studies the digital revolution in Indian
economy by the evolution of Fintech (Financial Technology) and its role in financial inclusion. Digital Economy
plays a transformational role in enabling of Digital India. Digital economy is driven by technological and digital
innovations in the financial products and service industry. The possibility of digital India comprises of an be
Financial inclusion focuses on population which is "unbanked" to get into the formal financial system. In this
way, people will have the opportunity to access to financial instruments and financial services - savings,
payments as transfers to credit and insurance. This also is a kind of strategy which correct market failures and
eliminate nonmarket barriers to access various financial products and services. The Indian banking and service
industry is witnessing a growing number of financial technological firms experimenting with innovations and
technological solutions for better services and products to the customers. Finance technology service players
help in technology transition and cost effectiveness by removing intermediaries in the payment systems. The
paper aims to analyse the growth of Fintech in India and how the access to financial technology has served as a
change agent for sustainable development of digital economy.

LACK OF EDUCATION AS A HURDLE TO FINANCIAL INCLUSION: A CASE OF INDIA POST PAYMENTS

Sujit Metre and Hetal Gaglani
Dr Ambedkar Institute of Management Studies & Research, Nagpur, Maharashtra

Financial exclusion is a global phenomenon; estimates indicate that 2.3 billion working-age adults do not have
an account at a formal financial institution. Only 40 per cent of India's total population has access to formal
banking channels, and the problem is acute when one looks at the villages, where only 5 per cent have a brick-
and-mortar branch. This clearly claims the level of financial education in rural India is poor. This paper is an
attempt to introspect the effect of the financial education programmes carried by GOI to boost financial inclusion
among rural youth. The study aims at analysing Annual Financial Inclgﬂog,lndﬂ*{

Finance on three measurement dimensions; (i) Acce ia éérvicgg gmm&d\ﬁ ncial services and
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Fintech Era in India: A Digital Step Towards

Financial Inclusion

DAVIENDER NARANG! AND NIDI Il MATHUR’

! Director, Jaipuria Insritue of Management, Indirapuran, Ghazlabad

T Associute Professor, Jaipuria Insiitute of Management, Indirapurarm, Ghaziahad

ABSTRACT

Dhis paper studies the digital revolution in Indian economy by the evolution of Fintech
(Financial Technology) and its role in financial inclusion. Financial inelusion always
remains a challenge for develaping economies as it is an impartant determinant for social
tnclusion of poor and vulnerable. Finance technology service players help in technology
transition and cost effectiveness by removing indermediaries in the payment systems. The
paper aims to analyse the growth of Fintech in India and how the access to Sinancial
technology has served as a change agent for sustatnable a.'t’:'-z:n’opmmf of digital economy.
The study examines the challenges faced by the Fintech industry in a developing economy,
its evolution and how the financial services help in achieving the key priority of financial
inclusion. The paper tries ta explain and justify the accessibility of technology as a factor
Jor financial risk management by safe digital payments reducing leakage of funds and
thus improving efficiency. The findings of the study help in identifying key drivers for
technology adaption in Indian Jimance service sector and the challenges faced by the
industry in o developing aconomy,

Key words: Fintech, Financial inclusion, Digital Lconomy, Technology Adoption.

INTRODUCTION

Financial inclusion always remains a challenge for developing economies as it is
an important determinant for social inclusion of poor and vulnerable, Finance
technology service players help in technology transition and cost effectiveness
by removing intermediaries in the payment systems. The advancement of mobile
devices and their usage have increased the uptake of financial technology (FinTech)
innovation. Financial sectors and start-ups see FinTech as a gateway to increase
business opportunities, but mobile applications and other technology platforms
must be launched to explore such opportunities. Mobile application security

threats have increased tremendously and have become a challenge for both users
and FinTech innovators.

The term “FinTech” is a contraction of the words “Anance” and “rechnology”.
It refers to the technological start-ups that are emerging to challenge traditional
banking and financial players and covers an array of services, from crowd funding
platforms and mobile payment solutions to online portfolio management rools and

international money transfers,
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! Horizon of Women Engineers:
4 Major Issues and Concerns

TEENA CHAUDHARY' AND SEEMA SINGH?

holar, Department of Humanities, Delhi Technological University, Delhi

| rehi Sc
g rtment of Humanities, Delhi Technological University, Delhi

3 Associate Professor, Depa

ABSTRACT
Hamien are the precious gift of god and they always render their vital services fo society
a5 a whole. S it is the requirement of 21 century fo bring them in the lime light to
 uceive the massive rapid waves of talent management. To this end their full as well as
effective contribution, utilization, retention and best policies for work life balance are the

. ‘premmﬁrions.
\ The objective of the paper is to highlight the issues of women engineers in new digital
it e era. as well as fo reatize their falent management by organization, This study is based on
secondary data available from published reports and research articles, The limitations to
ol the study are inadequacy of the data and variance in the data available from different
11 sources. The whole paper bas been organized in the following manner. The first section
g i« background and preface of the issues velated to women engrueers. The second section
g presents an overall status of weomen In India in globalization world, The sectton three
St analyzes the situation of women engineers in the context of growth, The major issues and
Lj  concerns of women engineers have been explained in this section. The paper ends with
" conclusions and suggestions for women as a talent for the organization and their proper
b5 and effective mandgement is required at any cost.

Keywords: Engineering, Women, Retention, Education.

~ BACKGROUND

S :
) g Women Participation in Engineering Education and Employment
I_I:.' e i end of the 2nd decade of 21st century when our country is trying to establish

i ' gender parity in all public spheres, are women the unhidden and untapped talent for
e _ﬂl’(-: nation or the organization is still not managing them at the same pace as male
~ contender. With this viewpoint paper will flow the opening with women education.

- "', 1L e i .
A 5 s_ﬁveral studies and survey portray that much progress has been made in promotion
e of women'’s education and employment. India as the largest democracy in the world

. provided constitutional protect to all categories of women in India. Our policy
- maker, Social planners and laws are very much concerned with the rights of women.
- Literacy rate of female has increased to 11% in 2011 census i.e. from 54.16% to
- 65.46%. Women's are growing well in the last 10 years. Government of India has
tiken various steps and formulated plans especially for women in every planning
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Artificial Intelligence — “Making HR
Technologically Intelligent”

AUNEET KAUR
Assistant Professor, Jaipuria Institute of Management, Indirapuram, Ghaziabad

ABSTRACT

Human resource management is the management of human resources. HR is primarify
concerned with the management of people wirhin erganizations, focusing on policies
and on systems, designed fo maximize employee performance. Every organization has
to operate in an environment and it alio gets affected if there is any change in this
environment., In the boom of digital age, Artificial Intelligence (A1) is redesigning the
HR finctions of an erganization. Artificial intelligence vefers to a technology used to
do a task more intelfigently than o human. High speed compurations, buge amount of
guality data and advanced algorithms are the core components of Aréfficial Intelligence. It
be{w " gmemt‘i?zg better qua!ﬁty and .rmbiﬁzy Fi7) efueryday fprocesses, Al rer:bnalagies gﬁrer
significant opportunities to improve HR functions such as recruiting, falent acquisition,
payroll, reporting,. Teday, HRS focus bas shifted toward building the organization of the
Juture. Companies are biring young, digitally savvy workers who are comfortable doing
things themselues and sharing information in a more transparent way. This paper aims
20 bring out the increasing usage of Al in warious HR provess and the challenges faced by
companies to incorporate AL Moreover the paper suggests ways in which these challenges
can be overcome.

Keywords: Human Resource, Intelligence, Artificial Intelligence, Automation.

INTRODUCTION

Human resource management is the management of human resources. HR
is primarily concerned with the management of people within organizations,
focusing on policies and on systems, designed to maximize employee performance.
HR professionals manage the human capital of an organization and focus on
implementing policies and processes. Human resources focus on maximizing
employee productivity. Artificial Intelligence has had a major impact in transforming
the way in which companies have traditionally recruited, trained and developed
people in organizations. Moreover, predictive and other Al technology has also
made it possible for HR managers to target and attract staffs who would otherwise
leave the organization, reducing the cost and hassles associated with employee
turnover, It acknowledges the growing lnuportane and likewise increasing use of AT
in the HR world and encourages more investment in the AT processes to make them
mote efficient. HR departments are responsible for overseeing employee-benefits
design, employee recruitment, training and development, performance appraisal

td

and rewarding, HR also concerns i t;ti_eltlﬂinhindu-s:‘:_rial relations and organizational
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Sensory Marketing: How Stimulating Senses
Impact the Behaviour of Consumers and
Increase their Buying

| ABHILASHA S UPADHYAYA

Assistant Professor, Jaipuria Instiite of Management , Indrapuram, Ghaziabad
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In the era of consumerism where the focus of marketers had shifted from providing only
products or servites to consumers and hoping to provide them solutions to their needs,
now-a-days marketers aim fo creation of needs and stimulating the senses of consumers in
away that it gets imperative for the consumers fo avail the products or services to obtain
sarigfaction. We are serving the set of consumers who have the vast knowledgebase and
the gamut of information is at their disposal fo subsiantiate their buying decisions and
bente the choices that they make can't be only based at the influences they receive from the
marketers. With the shift base of marketers fram barely providing the desired solutions

development. to the ideation of complerely new concepts had provided consumers with the power fo
e sources and . i make thoughtfil choices which are backed by their experiences. In this era the five senses of
s prompts the B consumers are the focus of the marketing strategies and technigques. Thar's why marketers,

18 of action,
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intending to be free from traditional mass marketing, direct marketing and advertising
practices, use new, stimulating and innovative procedures fo impact and influence the
customers. This paper infroduces experiential marketing and sensory marketing as a new
paradigm in the ficld of markering: attention to the five senses (sight, smell, hearing, taste,
touch) and the effect of these senses on consumer behavior are studied. So that it can be
ascertained if the stimulation of senses afficts the consumers’ purchase and influences the
consumers to make thoughtful buying decisions. The statistical population consisted of
156 customers in a shopping mall in NCR and they were chosen by random sampling.
For collecting data, a questionnaire had been used whose refiakility was 0.838. Cur
Jindings indicate that the five senses simultancousiy affect consumer bebavior, Consumers
are therefore influenced positively fo shop more through the experiences they acquire
&y exposure fo the products and services in the real time, Thus, the results indicate that
strategic stimulation of the senses of the consumer in marketing process can be one of the
practical methods of companies and retailers to attract customers, influence customers more
and in bottom-line increase their loyalty.

Keywords: Consumer Buying Process, Experiential Marketing, Sensory Branding,
Stimulating Senses of Consumers, Impact of Sensory Branding On Consumer

Buying, Indian Retail Industry and Innovation In Marketing Strategies. e
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, Patriarchy and Tts Impact on Gender
&= Mainstreaming: Evidence from Indian
ik Workers Trade Unions:

* pAsHMI MAINI AND KHUSHI SALUJA?

| Assistant Professor, Jaipuria Institute of Management, Indipuram, Ghaziabad
N Seholar, Jaipuria lustitute of Munagement, Tndipuram, Ghaziabad

. ABSTRACT

- Indian trade unions must accept and realize the fact that great number of women have fo
B Jjoin employment if they and their families are to sustain. (PH Robini, 1988) However,
n women are also expected to take responsibility for howsehold chores and child rearing and
"| bearing. Trade unions are assumed as advocates of human rights however the irony is that
' they are unable to give the long overdue status and position to the better half of society,
. “The Women'. Thaugh the female labour force participation is increasing day by day yet the
Sis position of power in organization as wwell as in ienions is not significant. Women are facing
1 '-’ 2 persistent exclusion from union leadership positions in spite of their structural reforms to
'II ’ promate gender equality. This paper investigates the reasons of hegemony of masculinity

i 3'1 s! in trade unions and abso tries to know the impact of it on gender mainstreaming. 65

i respondents (25 office bearers and 40 women workers from National Trade Union
4es . Centres (AITUGC, INTUC and CITU)) were taken in to consideration for the in-depth
interview schedule. Content analysis was done to analyse the qualitative data, Results

I

. E indicate that deep-rooted patriarchal systen in union or bostile reactions from male
"l.! _u'_ members discourage women from joining unions. There is need to establish an equality

' I- i structure ar women's structure within the union and also need to ensure that it has the

. mandate as well as financial and human resources fo carry out its functions effectively.

Keywords: Women, Exclusion, Patriarchy, Trade Union Strategies

-

: ” INTRODUCTION AND BACKGROUND

. Women'ssubordinate positionin trade unions isnota novel issue. In spite of continuous
s - discussion and attention to this issue, no concrete results have been achieved. Fermale
- workforce are still juggling with patriarchy not only at the leadership positions but
el "'l_ for freedom of speech as well. It is nothing but a case of exclusionary masculinized
= unionism versus demands for an inclusive gender, Trade unions must accept and
: realize the fact that great number of women have to join employment if they and
'r their families are to sustain. (PH Rohini, 1988). They have to take steps forward to
~ make changes in their union structure and also recognize the importance of gender
* cquality however in a pragmatic way, it is a failure till date. Various studies have been
conducted in tse past to know the status and repiesentation of women in union
| h'r_m;tl:\rcr results were almost similar that very lew women hold posit] L

4t all the levels in general and at the grostselior position in particul gl
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Ensuring Sustainable Employment through Skl
Education — An Approach Towards Enhancing
the Employability of Young Indians

SANANDI SACHDEVA

Assistant Professor
Jaipuria Institute of Management, Indirapurain, Ghaziabad

ABSTRACT

When we envision India fwe aspecis are considered to be relevant ome is the social
inclusiteness and other is the sustainable employment for the youth,

According to The World Bank, “Social Inclusion is the process of improving the ternig
on which the individuals and the groups take part in the sacety — improving the ability,
apportunity and dignity of those di sadvantaged on the basis of their identit . " The same is
understood in terms of employability when such shill imparting training are undertaken
in grder to include these social stratas whe are unable to get a_job due to lack of skills or
those who are unable to accomplish a task on the job due to lack of skills and are chucked
out of the job. Skill generation gives an opportunity for all the stratas of the soristy to have
an equal right of employment. -

Sustainable employment, Jor @ develaping country like India sustainable employment is |
key for ensuring the social inclusiveness in the development model.

Arcording fo Nature Sciences Societies Sustainable jobs which lead to a condition of
Sustainable Employment are referred to sustainable growth where social, environmental
and economic conditions are satisfied "Nature Sciences Societies also hold the vigw,
explaining the concept of sustainable employment in a better manner that “Fronomic
definitions don't get the question: of employment right: labor is missing because full
employment is supposed in the long run. Then, local experiences of sustuinable employment It
are examined. Two kinds of jobs are found, On the one hand, jobs that belong to the
market sector and refer to normal jobs (full time jobs kept by insiders), These jobs are not |
connected with the question of sustainability. On the other hand are Jound jobs wwhich |
vefer to the public employment policy, which aim at helping unemploved people ta find a
new occupation. These jobs refer to transitional markets or the non profit sector. These jobs
are numerous in the environmental sector. But most of them are te mporary and belong to
the so called secondary sector. Peaple who have these jobs want them to become permanent
Jobs, but don't guestion their quality or characteristics as sustainability stands,

[l D= | -

Sustainability can ? quly be ackieved with the help of Skill training as Skill training plays
¢ Lty imporsei role in providing sustainable livelibood to the youth in the country.
eAnical knowledpe with an .gﬁécfwe communication skill can be a way out for grabbing
g: ol apportunities {n the T Tharke! and undertdking the same with full

efficiency| post ﬁmbbmﬁ th hyr pkw‘ﬁﬂﬁﬁﬁ% theYeey communication skills
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A Comparative Study of Google Play and iOS =
App Store i
b

AJAY TRIPATHI

Associate Professor, Jaipuria Institute of Management, Indirapuram, Ghagiabad

ABSTRACT
The aim of this research papers is 1o do a comparative study of Google Play Store and 108§

App Store. Goagle Play is a digital distribution service op.cmref! and developed by Google.
It serves as the qﬁ?cim’ app store for the Android operating system, allowing users to
Browse and download applications developed with the Android software development
kit (SDK) and published through Google. Google Play also servesas a digital media store,
i offering nisic, magazines, books, movies, and television programs. Applications
e are available through Google Play either free or at a cost. The Google Play stare bhad
| 2,850,020 apps in comparison 10 {08 App Stare that bave 1,971,460 apps published
' on November 2018, While the 108 App Store is also digital distribution platform,

d by Apple Inc., for mobile apps on its 108 aperating system. ‘i

developed and maintaine
The store allows users to browse and donwnload apps developed with Apple’s 08 soffaware

development kit Apps can be downloaded on the iPhone smartphone, the iPod Touch

handheld computer, or the iPad tablet computer, and some can be transferred to the Apple !
-generation or newer Apple TV as extensions of iPhone apps.
2008, with an initial 500 applications avatlable,

Watch smartwateh or 4th
The App Store was opened on July 10,
Currently 1,962, 765 apps are quailable for wsers.

Keywords: Play Store, Google Play Store.

INTRODUCTION

Mobile App market is known as one
Google Play Store is leading the race

of the biggest industry on this planet and the

| with 2,850,020 apps while 108 App store have
i only 1,962,765 apps as in November, 2018. The Google Play store has more than

50 billion downloads in last year since Google launched Android in 2009 while 180

billion apps downloaded last year from the iOS App store. Some sources estimated
that the whole mobile app market will surpass revenue of $189 billion in 2020. i
this paper, we analyze an extensive dataset of Android apps of Google Play and 103

App store to examine popularity distributions of paid and frec apps.

The Apple’s App Store is built on a curated model, it implies Apple’s control
. overanps quality and their compliance tn certain standards, defined by Apple. On
it - Drthe positive side-oF this model is the ability to provide app nisers with apps, free of
i n-chalQd "' fabugped Bugs and content, which are inappropriate fosmnors. On the pegative
Seey A ACeE the inevitable issues yith-eSTPprovit Mication of apps that
ity p\gsuf _j:?f—’-*ﬂ?&m are inevita ues provin \pultlication PP .
' —Tiistakenly fall pader?ipples iR) KES 1cA. The reason for Apple
for choosing a urqf‘m\'ﬂﬂh
yaipnt
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A Study on the Indian Hotel Industry Scenario

MONIKA ATTRI
Professor, Jaipuria Institute of Management, Indivapuram, Ghazicbad

ABSTRACT

This study explores the current scenario of the Indian botel indusiry. The World Travel
and Tourism Council bas named India as one of the ﬁsfe:r growing lourism industries
Sfor the next 10 fo 15 years. The booming tourist activities have had a cascading effect on
the Indian hotel industry with an increase in the sccupancy ratios and average room rates.
The entire study bas been conducted with the growing leisure market in the background.
An analysis of the Indian Hatel indwstry has been conducted along with the latest trends.
The study will belp hotel chains to adapt to the ever- changing global envirenment by
effective resource utilization, optimization of hotel Jacilities, improved monitoring and
control of marketing strategies and service design and operations. An overall application
of the study would further enable forecasting future potential and market trends for the
Indian Hotel Industry.

INTRODUCTION

Hotels form one of the most important support service that affect the arrival
of tourist to a country. The major players in the industry are Indian Hotels
Company Ltd (IHCL) operating under the Taj brand, the Oberoi, Welcome
Group of Hotels, Hotel Leela Venture and the Ashoka chain of hotels, owned
and operated by the Indian Tourism Development Corporation(ITDC).
There are around 1000 classified hotels and the total room availability is pegged
at 97,000 rooms of which about 30% of the rooms fall under the 5-star deluxe
categories.(Kanjilal, n.d.)

The annual research by WTTC together with Oxford Economics (2018},
shows that Travel & Tourism is one of the world’s largest sectors, supporting over
307 million jobs and generating 10.4% of global GDP in 2017. It forecasts that the
economic impact of Travel & Tourism on 185 economies around the world would
be imimense.

As per a report by World Economic Forum (WEF),India was ranked 12th in the
Asia Pacific region and 55th overall in the list of the world’s attractive destinations.
Further, India ranked 3rd among 184 countries in terms of travel & tourism’s total
contribution to GDP in 2016. = o :

The Indian hotel industry is one of the most important contributor to the
growth of the services sector in Indid. The hotel industry in India proposes a huge
ivilization and culturally rich heritage, geographical
try bpth-frormMNortr o80T and East to West, s¢enic
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Digital Era - “The Age for Opportunities ang
Challenges for Employee Engagement”

! TEENA CHAUDHARY AND AVNEET KAUR

h{' Assistant Professor, Jaipuria Institute of Management, Inditapuram Ghaziabad

ABSTRACT

| The world has undergone far reaching cuttural, societal and economical changes based 4y, '_1
: the increasing dominance of digital technologies, In sum, these changes have led 1y the 'fd
B current period being characterized as rhe ‘digital age’. In line with these chan ges, digital |
el | technalogies play an increasingly prominent role in both the lives of employees and bumay
! 2 resource management (HRM), which seems to pe affected in multiple ways, Now is 15, .
time to redefine how we wrquive and engage our employees. Engaging employees in fiey i
! of ehanging technology therefore become more important and challenging as employee
L1 engagement is an essential Jactor for companies fo consider when SEHUIng fo incregee
) pmduf!{witjy, exechite business strategies, improve company performance and dmtop roler e/
el ! within the company, The engagement from pre employment to separation must change 7
e to support the changing digital era. In digital world companies are  focusing on strategic _
alignment, employee engagement, ieadersbsp, performance recagnition, and accountability )
to achieve business objectives and enbance stakeholder engagement,

. This Paper aims to bighlight the Recent HR frends with digitization, and challenges and

bel ways fo impreve employee engagement in dgigital world

Keywords: Digitalization, Human Resource, Development, Retention

INTRODUCTION

i Employee engagement is a critical factor for high performin g organization to
consider when striving to increase efficiency, implement business strategies, progress -
company performance and develop roles within the organization, il

In order to increase business value and performance, business managers must
develop a strategic plan that encompasses both stakeholder engagement an
, the integration of 21st century technology. This includes an encouraging work S8
| environment and the use of technology, allowing employees to succeed and maintain. |

oo

'_ . goals efficiently. I

Nowadays Companies need different inputs and different viewpoints to make

informed business decisions to their stakeholders. Employee engagement is i

{ significant driver from a business prospective Employees get excited and passionafe s

and hecome invested in success of organization when company engages them 103

BRL all activities. In di iital world companies are focusing on strategic a].ignm‘ant{

i ‘ enLyeadpsshipprerformmee TecogTIton, And accounthbility g

' " In-chhig@busi ! F":ﬁmies and ttepnad - Qulality: mHIMGNLn mployeé s .
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Challenges Faced by the Indian Cuisine Industry
over International Players on Food Consumption

and Marketing: A Review

SUNITA CHOWDHURY

Assistant Professor, Jaipuria Institute of Managenent, Ghaziabad

ABSTRACT

The pur pose of this paper is to identify the challenges ficed by the Indian Cuisine Industry
awith the entry of the varions infernational food chains in India. The adapted researches \
discusses the mutually vecursive velationship between food and culture in the Indian i
market. And thereby develops several key themes for future rescarch. Within the Indian )
culture and market, food consumption plays a significant vole. Thus, accordingly the market 0
Jaces chaflenges with the existence of new food outlets dominating from the International "
culture, This provides an important complement and contrast to current theories of food il
consumption and marketing that have been primarily cited internationally. Contribution il
Bas been made on the basis of literature and relevant information on new international ¥
market entrants, food consumption and food marketing. It has been suggesied and positively '
recommended that a campaign of awareness among the local and foreign consumers is : |
reguired to facilifate the industry over the years abead. The paper will benefit the further [
researches those are fo be conducted by other vesearchers upon the hospitality sector; the 24
frma’ f'na’mtry, the international cuising sector and as well as the tourism industry, With

the food consumption, playing a stgnificant role in the Indian markets, extant theories i
regarding the basis is stilf in its infancy with the entry of new entrants. However, to Al
minimize a gap in the food sector and make the food lovers much more aware about their il
destinations, the further scope of these types of vesearch led information may be extended !
t0 find out the types of international cuisines establisbed in the latest trending cultire and '{
belizfin enriching the bospitality sector in Indian faod industry of Tnternational cuisines iy
creating a road whead to the fourtsm industry as researches on International cuisines in ‘,' |
Indiqn market is fewer in number. Thus, important developments in this areq bave been i
highlighted in this work suggesting a path for future work. &
Keywords: Food Consumption, Indian Cuisines, International Cuisines, Food ._J
Marketing, Food Culture, Challenges in the Food Industry. m

INTRODUCTION b]
Culinary changes and modes of public dining are undergoing rapid changes in India 2
and have begun to reflect some of the new strands in the culture of Indian public. gl
Even a rudimentary International fast food cilture is erystallizing out of familiar 8 h
regional preparations-Lodia--seei g TPos ! i-teynrsof the VATIety of the In‘.
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Sustainable Competitive Advantage: An
Application of Intellectual Capital in
Improving Productivity

SHOBHA BHARDWA]!, AJAY JAIN? AND ANUBHA?

' Research Scholar, Department of Management Studies, SRM Institute of Science and Technology,
Ghaziabad

* Assistant Professor, Department of Management Studies, SRM Institute of Science and Technology.

Ghaziabad

Associate Professor, Jaipuria Institute of Management Indrapuram, Ghazizbad

ABSTRACT

Intangible assets, which contributes towards the erganization performance either in the
Jorm of relational capital, structural capital and Human capital assets of the company is
known as Intellectual capital. In any organisation employee’s knowledge and skills are
consideved as Human capital, This research paper focuses mainly on the Human capital
component of the company. Organisations cannof exist without knowledge assets of
their employees but if cannot be caleulared exactly in real terms Kke other tangible and
tntangible assets. Intangible capital (Human capital) is composed of employees who are the
key contributors for their organization. A good experienced and highly skilled workforce
takes the company on the top among the competitor. To achieve a competitive advantage
over the other companies in the market, a company should focus on various factors of
buman capital like motivation, attitude, talent, education and training, which helps to
improve the productivity of the company. Although this paper took some ideas from some
of the important intellectual capital management models also. So, this study is based on
the intellectual capiral only because of the challenges and tumultugus environment faced
by the companies present in the market and belps a company in proper utilize of their
intellectual capital to create a value as well as contribute towards gaining the competitive
advantage aver the other companies present in the markel,

Keywords: Intellectual Capital, Human Capital, Intangible Assets, Productivity etc.

INTRODUCTION

This study is based on highlighing the benefits of managing the intellectual capital
asset of a company i.e. employees skills,which are directly contributing towards the
success of every business. Intellectual capital or we can say the knowledge asset of
the company, the main treasure of every business upon which a company growth
depends. As per the importance of Intellectual Capital, a company should keep and
maintain this intangible asset very carefully because this asset is composed of living
thing which are having brain i.e. Employees of their organisation.

Intellectual capital in simple words means..the. sum—etetrrermmr—EapIvT,
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WEBSITE QUALITY AS AN ANTECEDENT OF CUSTOMER PURCHASE
INTENTION FOR TRAVEL SERVICES: A CONCEPTUAL MODEL

Anubha'
Ajay Jain?

ABSTRACT

The internet has dramatically changed the way people communicate, search for information, make decisions, and
particularly the way, they purchase goods and services in a country like India which is the sccond most populous
country afier China, This trend is here to stay for longer and hence businesses around the world are focusing on
their virtual business stares 1o enhance their competitive advantages. In the academic literature, website quality
has generally been considered a very critical factor which drives the customers online. As such, a number of
research studies have been conducted to evaluate website quality and its overall impact on consumer behaviour,
Hence, i becomes imperative to know whether website quality of travel services is an added advantage that can
create positive purchase intention of customers for them, This study praposes the framework to examine the website
quality of travel services as the major antecedent of purchase intentions of customers. Structural equation modeling
(SEM) is used io validate and test the proposed model. Website quality includes website design, perceived information
qualiry, perceived ease of use, perceived risk and trust in the service provider. Structural validity of the model is
finally processed by using Statistical Package for the Social Science (SPSS ) 18.0 and AMOS4 software based on
iite sample of 280 customers. The findings of the study indicate that website quality is very important driver that
can influence purchase intentions of customers towards travel services online. Therefore, to improve consumers’
online purchase intentfons, service providers should provide service with best quality websites. The results of study
provide a valugble insight on the direct impact of website quality factors towards online purchase intention of
travel services. Drawing on the empirical findings, managerial implications and recommendations for futitre research
are offered.

Keywords: Digital Markezing, Online Purchase, Perceived Risk, Trust, Website Quality.

INTRODUCTION

The Internet integrates three important types of marketing media -communication, transaction and delivery - through
which marketfenciions are carried out (Peterson et al., 1997). As a medium of communication, the Internet reaches
a global audience with walimited information about retailers, products and services (Bruno, 1987); as a transaction
medivm, the Internet enables orders, invoices and other business documents to be transmitted electronically at high
speeds and with [ow costs, such as payment via credit or debit cards (Hoffman and Novak, 1996); while as a
delivery medium, the Internct facilitates the distribution and delivery of products and services without any
geographical boundaries. But the marketing thirough internct not only bencfits retailers but also consumers as it
provides them the convenience to shop any time from virtually anywhere, facilitates information searching and
online transactions to a degree which is not that much available in traditional shopping channels and that to is
possible with a few clicks of mouse. Researches such as (Hoffmun et al,, 1995), (Alba ct al., 1997) and (Peterson et
al., 1997) have discussed several benefits that digital marketing offers to the consurners,

¢ Assistant Professor, SRM University, Delhi-NCR Campus , anubhadevendra @gmail.com.
* Assisiant Irofessor, 8RM University, Delhi-NCR Campus , ajayjain.srm @ gmail.com.
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Internet marketing has changed the way travel industry operates in the matket, Online wavel services include
accommodation, flights, car rentals, vacation packages, cruises, events, tours and attractions. The presence of travel
services online has influenced the behavior of customers with reducing cost and by providing new channel for

travel service involves a complex multi-stage process layered along a hierarchical sot of activities (Fesenmaier and
Jeng, 2000). According to various researchers, website quality is a very critical factor in attracting customer online

their purchase intentions (Newberry, Klemz and Boshoff, 2003). The first type of consumers is those who have
purchase intentions and therefore they decide to purchase the product, The second type of consumers is those who
have purchase intentions but even then they decide not to purchase the product. Intent is itself informed by attitudes
toward the behavior, subjective norms about engaging in the behavior, and perceptions about whether the individual
will be able to successfully engage in the target behavior (Mukherjee & Nath, 2007: George, 2004), Many previous
researcher studies have been done and they have given a no of key factors that determine website quality . These
include navigability, information quality, trust, personalization and responsiveness (Nusair & Kandampully, 2008)
» Outcome quality, consumer service, process controllability, ease of use, information quality, website design
(Ranganathan and Ganapathy, 2002 :Su et al., 2008) ,perceived ease of use, perceived usefulness, perceived social
presence, trust, enjoyment (Hassanein & Head, 2007) , site design, convenience. financial security, product
information, product offering (Moharrer et al., 2006) , website design, reliability, responsiveness, trust, personalization
(Lee & Lin, 2005), information quality, website design, customer service, process controflability and outcome
quality (Su et al, 2008) and ease of use, security, responsiveness, customization (Madu & Madu, 2002).

WEBSITE DESIGN

Website design is widely accepted as a crucial factor Influencing customer’s selection, use, and purchase behaviour
in online shopping (Liang and Lai, 2002), Previous studies have shown that the design of online stores plays the
same role as the layout and atmospheric qualities of waditional stores (Eroglu et al., 2001; Liang and Lai, 2003:
Menon and Kahn, 2002), More mportantly, website design has played a significant role in how customers judge
website quality (Lociacono et al., 2002).The design of website can be seen as the visual appearance of a website.
This includes factors such asg colour, text, layout and pictures. The colour contrast influences the readability of a
website, and the combination of text colour and background colour can either persnade or discourage a visitor to
use the website (Lin, 20603). The font size also affects the text on the page. Specifically, (Ivory and Hearst, 2002)
suggest that the average font size should be between 8 and 12 when the text is describing the content. The contents
on the websites are important to assure the re- Visits by customers. Contents on the web inclndes text, pictures,
graphics, layout, sound, and motion and, making the right web content decisions are very essential for effective web
design. Moreover, as websites expand in size and complexity, they have to be designed in such a way so as to reduce
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the user’s browsing efforts in completing his or her task. Generally, research in website design suggests that providing
richer media with more real environment has more positive influence with nser’s involvement (Hausman & Siekpe,
2009).Travel services provider should motivate the customers to purchase online by designing their websites in an
effective manner. While designing a travel website, they should focus on ease-of-use, user-friendliness and ease-of-
navigating that actually enhances its usefulness in the minds of customers which will result in positive purchase
intention.

PERCEIVED INFORMATION QUALITY

Information quality is “a consumer’s perception of product and company information based on a set of judgment
criteria that cover accuracy, relevance, helpfulness, up-to-datedness, and unbiased measures” (Ou and Sia, 2010). It
refers to the amount, accuracy and the form of information about the products and services offered on a weh site
(Nusair & Kandampully., 2008). According to (Cao et al., 2003) online customers are atiracted to websites if they
find that the information presented on the site possess quality and has some relevancy for them, In addition, (Quand
Sia, 2010) further find that consumers who perceive information quality negatively on a company's website will
lose their trust in the site, which will ultimately lead to low purchase intent. As has been suggested by the above
mentioned research, information quality is extremely essential in the development of a travel company’s website if
the objective is to attract the online customers, Customers always want to have up-to-date, relevant, and accurate
information about the travel company so that they can fulfill their current and future needs,

PERCEIVED EASE OF USE

Perceived ease of use for online purchasing refers to the degree to which the prospective consumer expects the
online purchases {o be possible in the least time and icognitive efforts (Benbunan-Fich, 2001). The Technology
Acceptance Model (TAM) assumes that a user’s attitude toward a technology is determined bytheir perception of
usefulness and ease of use of that technology and that this attitude influences their intention to use the technology
-Smith, 2004). According to (Kim and Kim, 2004), the bsability of hotel websites by first-time visitors si gnificantly
aiffects purchasing intention and overall website quality perception. Ease of use relates to website structure, which
rmeans making information ready in such a way that can be assessed efficiently and easily (Gloor, 2000).

PERCEIVED RISK

Perceived risk is the uncertainty perceived by a consumer in a particular purchase situation whether it is online or
offline, If people want to embrace a new technology then it will have its own risks and uncertainties. Consumers
generally perceive a higher level of risk when they purchase from non-stores as compared to their purchases from
brick and mortar stores, (Akaah & Korgaonkar, 1988) . Unlike offline consumers, online consumers are concerned
with risks involved in buying online, such as credit card fraud and not receiving the right products (Bhatnagar ct al.,
2000; Heijiden et al., 2003). But if the perceived risk associated with online ransactions is reduced and customers
have more behavioural control over the online environment, they are more willing to transact (Paviou, 2001} and
which will result in positive purchase intention. Moreover, sometimes consumers are unwilling to share their personal
information particularly regarding financial status and credit facilities on the internet as they feel that their private

aformation may be hacked and may result a heavy financial loss to them (Grabner-Krauter & Faullant, 2008), Travel
services providers therefore must try to understand the perceived risk involved in online transaction from the point
of view of its consumers so that their attitude towards perceived risk may become positive and they may have
positive purchase intention,

TRUST IN THE SERVICE PROVIDER

rust can be defined as a psychological state that contains an intention fo accept susceplibility based on positive
expectations of the intention or behaviour of another under conditions of sk and interdependence. Trustis a highly
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complex and muiti-dimensional phenomenon. Numerous research studies have emphasized the role of trust as
being central to the success of customer relationship building in all contexts of relationship exchange. Trust is
generally important in the adoption of new technologies (Fukuyama, 2005), including the web ( Gefen, 2007) and e-
commerce. In digital marketing, trustis very essential due to a lack of: physical proximity, non-verbal cues, comrnon
legal regulation, and limited knowledge of the parties involved (Clarke, 2002). Online trarisaction, either throu gha
debit, credit card or paypal transfer and the likes involve trust factor. Moreover, news reporting misuse of credit
cards, organised ¢rime and frand in the internet has made many customers more suspicious of the internet, Thus, for
the potential customers, a situation where they wish 10 request information from an e-vendor or even purchase
services contains an element of uncertainty and risk. As a result, trust plays a central role because the greater the
uncertainty for the cusiomer, the more important trust becomes (Gronroos, 2004). Trust has been concepiualized as
general belief in an e-vendor that results in behavioural intentions (Gefen, 2006); as a combination of trustworthiness,
integrity, and benevolence of e-vendor that increase behavioural intentions through reduced risk among potential
but inexperienced customers (Jarvenppa & Tractinsky, 2008); as a belief in integrity, benevolence, and competence
that leads to a general beljef in trust (Jarvenppa & Tractinsky, 2008).

HYPOTHESIZING THE RELATIONSHIP BETWEEN CONSTRUCTS

The above literature led to the formation of the following hypotheses:

H1: Website Design is positively associated with online purchase intention of customers

H2: Prrception of information quality is positively associated with online purchase intention of customers
H3: Perception of Ease of use is positively associated with online parchase intention of customers.

H4: Perception of risk on website is negatively associated with online purchase intention of customers
HS: Trust in the service provider is positively associated with online purchase intention of customers
MODEL

The theoretical model used to access the cffect of travel services website quality on online purchase intention of
customers online is presented in Figure-1.The model is tested for goed fit to data using AMOS 4 software. The
website design and the perception of customers toward the company are directly related (Kim and Moon, 1998).
Aesthetic features of travel website (i.e., colour combination, text style) can be arpued to be the main clue of
website credibility (Fogg et al., 2000). In one of their studies, (O'Brien and Toms , 2008) conclude that the
informational content is one of the two attributes (another being aesthetics of a site, not included in the present
study) available on a website that capture participants’ attention and results in positive purchase intention, According
to survey conducted by (Kim and Kim, 2004), the usability of hotel websites by first-time visitors significantly
affects purchasing intention and overall website quality perception. Ease of use is frequently used to describe
usability, which influences the initial decision to use a certain website (Adams et al., 1992: Law and Ngai, 2005;
Madu and Madu, 2002). Online transacticns involve risk @nd uncertainties. Many Internet users did not feel
comfortable in giving personal information over the Internet, and having o register personal details with a site
discouraged them from participating in online aotivitics (Evans et al, 2010).Cowpared with other offline shopping
transactions, online transactions are perceived to have a greater degree of security and privacy risk because a
greater extent of exchange of personal information in the online environment is involved. The intention of online
purchasing is influenced by the amount of trust the customer has regarding the delivery of goods and use of personal
information (Hoffman et al., 1999). Other research shows that the fairness of company’s website with respect to
information privacy is a significant factor in building trust and in ensuring the continuation of the relationship with
that company (Culnan and Armstrong, 1999). In line with majority of the above studies, the proposed model (Figure-
1) logically relates website quality as an antecedent of purchase intention,
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RESEARCH DESIGN AND METHODOLOGY

.

The present study empirically investi gates therelati p between travel services website quality and online purchase
ntentions of customers for these travel services. Specifically, the presentexploratory study examines travel services
website features (website design perceived information quality, perceived ease of use, perceived risk and trust in
the service provider) ag potential antecedents of 280 customers for their future purchase intentions for these travel
services online,

4)  Sample Size and Sample Design

The sample comprised 280 customers on researchers’ what's App and Gmail accomt who were selected on the
2asis of convenience sampling technique.

©)  Data Collection Form and Generation of Seale Jtems

To produce a reliable questionnaire, both primary and secondary data were collected, The measures of website
quality (website design, perceived information quality, perceived ease of use, perceived risk and trust in the service
provider) and purchase intentions were drawn from previous studies, A brief discussion of each study variable and
its measurement is given as below:

L Website Design

L Perceived Information Quality

' Perceived Ease of Use

'j Perceived Risk

L Trust in the Service Provider

Purchase Intention

Figure I: Theoretical Model Used to Access Relationships among Constrirets
{) Wehsite Quality

Website Design is measured with 5 items adopted from the study by (Su et al., 2008). Perceived Information
Quality is-assessed with 5 items adopted from instruments developed by (Cao et al., 2005). Two items to measure
Perceived Base of Use has been adopted from the studies of (Udo and Marquis, 2602) and three items and three
items are adopted from the study of (Anubha and Jain, 2013). Perceived risk has been measured with 7 items are

tich are adopted from the studies of (Jarvenpaa and Todd, 1997) and (Mitchell, 1999).Trust in the service provider
1s accessed with 5 items all adopted from the study of (J arvenpaa et al,, 1999).Some modifications are incorporated
by the researchers to suit the present study ,

(d) Purchase Intentions

Purchase Intentions were examined using 3 items adopted from the work of (Putrevtn aud Lord , 1994) und (Taylor
L baker , 1994). Responses for all 30 items were operationalised using a seven point scale (Likert- type) ranging
from1to7,1 representing strongly disagree and 7 representing strongly agree,
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() Data Collection Procedures

Before undertaking a full scale study to collect the desired data, a pilot study was done in which a self administered
online questionnaire was created using Google Docs and was administered on ten percent of the total sample.
Subsequently the language of some of the questions was simplified, Then for the full scale study the survey link was
sent to contacts that were available on the researchers’ what's app and Gmail account, It started out with a qualifying
question ‘Do you visit any travel service website?” to make sure that only those who currently visit a travel service
website, participate in the survey.

() Data Analysis Tools

Statistical Package for the Social Science (SPSS) 18.0 and AMOS 4 statistical software have been used to process
the data of the present study.

RESULTS AND ANALYSIS

To analyze the items that measured each latent variable, Confirmatory Factor Analysis (CFA) was used .The
relationships between the variables has been analysed by applying structural equation modeling (SEM). Model fit
for both the CFA and SEM is evaluated numerous indices. The alpha reliability coefficients of Website design,
Perceived Information Quality, Perceived Ease of use, Perceived Risk, Trust in the Service Provider and Purchase
Intentions are shown in Table-1. The reliability coefficient ranges between 0.82 and 0.89, indicating high reliability
of constructs considered in the proposed model.

Tablel: Reliability Analysis Results of the Constructs and Variables

Construct No. of Items Overall Cronbach’s
Website design WD+ WD2+WD3+WD4+WD5 82 '
sPerceived Information Quality PIQ1+PIQ2+PIQ3+PLQ4+PIQ5 87
Perceived Ease of use PEU1+ PEU 2+ PEU 3+ PEU 4+ PEU 5 83
Perceived Risk PR1+PR2+PR3+PR4+PR5+PRG+PRT7 89

Trust in the service provider T1+T2+T3+T4+T5 26
Purchase Intention PI1+PI2+PI3 B9

Source: Questionnaire
Test of the Proposed Model

Model testing and validation has been done through Structural Equation Modeling (SEM). AMOS 4 was employed
for the purpose. To predict the values of latent variables in SEM, the observed variables were obtained by processing
the data in the instrument. Chi-square/degrees of freedom, NEL, GFI, AGFI, CFl, RMSR and RMSEA were used to
test the model fit. The commounly used measures of model fit, based on results from an analysis of the structural
model are summarized in Table-2, In practice Chi-square/degrees of freedom less than 3, NFI,GFI greater than 0.9,
an AGFI greater than 0.8,CFI greater than .95, PGFI greater then 0.5 RMSR less than 0.1 and RMSEA less than
0,08 are considered indicators of goed fit.

As seen in Table-2, all goodness- of-fit statistics are in acceptable ranges.
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Table 2: Summary Statistics of Model Fit

Fit Index Recommended Literary Contribution Observed
Values valucs
Chi- square/degrees of freedom <=3.00 Schumacker & Lomax (2004) 221
 Normed Fit Index(NEI) >=0.90 | Schumacker & omax(2004) 0.94
G‘oodne_ss‘ of Fit Index (GFT) >=0.90 Schumacker & Lomax (2004) 0.93
" @10 Goodness of Fit Index (AGET) >=0.80 | Schumacker & Lomax2004 0.84
' Parsimonious Goodness of Fit >0.50 Mulaik et 21(1989) 0.56
¢ Index(PGFD)
ComparativeFit Index (CFL} >=0,95 Bentler(1995) 0.97
- Root Mean Square Crror of Approximation <=0.08 Schumacker & Lomax (2004) .06
ARMSEA)
- oot Mean Squarc Residual, (RMSR) <=0,10 Schumacker & Lomax (2004) 0.08
Snwrve: Output values are generated with the help of AMOS 4 software
Table 3: Summary of Hypothesis Testing Results
Hypothesis Path t- p-value Testing
Coefficients value result
(Standardized
Parameters )
HiWebsite Design is positively associated with 0.79 77.94 | 0.001 Supported
cnline purchase intention of customers
E2: Perception of information quality is positively 0.76 76.89 0.001 Supported
associated with online purchase intention of
customers,
#3: Perception of Ease of use is positively 0.79 39.95 0.001 Supported
associated with online purchase intention of
customers
H4: Perception of risk on website is negatively -0.87 -32.56 | 0.001 Supported
associated with online purchase intention of
- customers "
H5: Trust in the service provider is positively .88 96.46 0.001 Supported
. zssociated with online purchase intention of
| cnstomers

Saurce: Owtput values are generated with the help of AMOS 4 saftware and SPSS 18, Note: p>0.05

The presentation of results is shown ins Table-3. The table-3 shows the standardized path coefficien! which shows
the significant relationships aong the variables in the study. Five hypotheses, postulated in the present study are
supported which indicates that the hypothesized model is fit the empiricat data well. The proposed model, if has ail

its indices in the permissible limits, is supported (Hair ¢t al, 1998).
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CONCLUSION AND MANAGERIAL IMPLICATIONS

The 30 ttem jnstrument was analysed using structural equation modeling, Thongha large number of research studies
have been conducted to study the impact of website quality on purchase intention but very less number have tried to
link these constructs for travel services, Therefore the tesearchers of the present study have sought to address this
gap with a study of two constructs of website quality and purchase intention far travel services. The findings of the
study indicate that quality featurcs (website design, perceived information quality, perccived ease of use, perceived
risk and trust in the service provider) on travel services website are very important drivers that can influence
customer’s purchase intention. It has also been concluded from the research study that satisfaction of customers
with the quality of travel services website would lead to positive purchase intention towards these travel services. If
the custorners find that the website has been designed efficiently in such a manner that it has very clear lay out, has
attractive colour scheme, has appropriate contrast between background and text, has no compulsory pop-ups and
provides matching pictures for context, they will have pleasant experience while interacting with it which in ture
will develop positive purchase intention. If the customers find that the quality of information is up to the mark in the
sense that they find it accurate, up-to-date, useful, helpful and relevant for them, they feel a kind of satisfaction with
the.travel services which will shape their purchase intentions in favour of the service provider. Similarly if the
customers do not face any difficulty in retrieving the required information from the web page, their experience with
the travel services will be satisfying and pleasurable and that will again make them satisfied with them developing
positive perceptions towards them. Similarly if the customers perceive that there is no risk in interacting with the
travel website that will increase their trust in the service provider. Therefore in the future, the probability of purchasing
travel services from the same company will be definitely more.

The results of the study have important implications for the managers of the travel services who want to take
advantage of the current growing trend of digital marketing to attract their customers as website quality of travel
services may have important consequences for the companies. Since travel website quality help companies in
improving customers’ satisfaction which will ultimately influence their purchase intentions towards these services,
the managers of online travel services must invest significant resources te improve the quality of their websites.

LIMITATIONS AND FUTURE RESEARCH

Although the present study took a positive approach in reviewing previous literature of website quality and purchase
intentions and the analysis of the relationship among thera using advanced statistical tools, there are some limitations
worth acknowledging, First, the study established the relationship between website quality and purchase intentions
only for travel services. Althongh the relationship of the tested model can be gencralized to services other than the
travel services, future research is required to verify this. As mentioned earlier in the literature Teview, website
quality is 8 multi- foceted concept, Howcever, this study only axplored five faclors ndmely website design, perceived
intormation quality, perceived ease of use, perceived risk and trust in the service provider, Other factors of website
quality may produce varied conclusions, Thus, future study should be undertaken to incorporate other factors that
are not covered in the study,

While this study focused on the perception of customers for website quality of travel services which was based on
their previous experience with these online services. However time may change their perception for website quality
as other factors such as internet experience and knowledge, incentive programmes, awareness and brand image may
influence customer perception of website quality. Hence, future research is needed o study the influence of these
factors on the perception of customers for website quality which will have a direct impacton their purchase intention
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Purchasing Behaviour for Green Products:
A Structural Equation Modelling Approach

Jyotsana Vaid"', Prerna Garg?, Richa Joshi?
‘dmity University, India.
2CCS University, India.
*Delhi Technological University, Delhi, India.

Abstract

Green products and environmental sustainability has become a buzz word
for marketing these days. The purpose of the paper is to identify several
variables that affect the purchase behaviour of a consumer regarding
environmentally sustainable products. The study has attempted to
propose a framework for understanding purchase behaviour with respect
to environmental sustainability. A cross-sectional study of 300 faculty
members from various colleges of Delhi/NCR is done. Dueto the presenice
of missing data, 288 usable responses were considered for testing the
conceptual framework. Structural equation modelling is used to assess the
fit of the framework. The findings indicate that the entire five hypotheses
are supported. Subjective norm, environmental concern, attitude towards
environmentally sustainable products and perceived behavioural control
have significant positive impact on purchase intention. Also, purchase
intention has a significant positive impact on purchase behaviour. The
result of the study has practical significance for the companies that are
making and promoting environmentally sustainable products. Purchase
behaviour of an environmentally conscious consumer can be analysed
separately. Therefore, the marketers can strategize the promotional
campaigns and advertisements of such products in a different manner.
The study is one of its kinds, since the respondents are academicians.
Academic fraternity, their perception and purchase behaviour have a
significant impact on the firture consumers, i.., students. Therefore, the
study has several new dimensions to understand the purchase behaviour
for green products.

Keywords:

Environmental Sustainability, Environmental Concern, Green Product, e
Subjective Norm
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Past few years have shown remarkable surge in environmental Concery
atl over the globe. Industries across all major sectors are Concerned
towards their actions keeping the ecology into view. This awareness has
aeen observed seriously in service sectors like tourism too. Cwing to the
high amount of intangibility and changing preferences of towrists towards
enviranment friendly accommaodations, marketers of hotels are forced 1o
take some serious eco-friendly calls. Moreover, the persistent concem
of visitors towards high prices and the perception for Brand Equity o)
a hotel, have offered this research enough scope fo integrate Struchiral

Equation Modeling (SEM) and Neural Network (NN) to identify the
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Liquidity-Profitability Trade-off in Commercial Banks: Evidence
from Tanzania
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Abstract

This paper examines the relationship between banks’ profitability and liquidity by using three different models.
It is a lengitudinal study whereby five banks from Tanzania werc taken into consideration for the Ume petiod
from year 2006 to 2013. By using Hausman test and thereafter fixed effects approach, all the modcls revealed
that there is no statistically significant relationship between banks’ profitability and liquidity. Thus, it can be
concluded that the banks can focus on increasing their profitability without affecting their liquidity, and vice
versa. However, this is not guaranteed because the situation might change or one might come out with different
kind of results if a different sample is used.

Keywords: Liquidity, Profitability, Commercial banks, Tanzania

1. Introduction

Ellicient management of working capital is an important aspect of the overall corporate strategy towards creating
shareholder value (Makori and Jagongo, 2013). The approach that a firm uses in managing working capital can
have a significant impact on both its liquidity and profitability {(Shin and Socnen, 1998). Although the main
purpose of many finms is to maximize profit, maintaining liquidity of the firm also is an important objective,
This suggests that it is important for a [irm to strike a balance between liquidity and its profitability so as to
create shareholders value. Therefore therc is a need to understand the relationship between liquidity and
profitability of a firm in a given industry so as to be able to make proper decisions as far as working capital
management is concerned.

A number of studies havc analyzed the relationship between liquidity and firm’s profitability in
different industrics and countries. As it can be scen in the lilerature review scction, the results are quile mixed,
For instance, Abuzar (2004) found a significant negative relationship between the firm’s profitability and its
liquidity level in joint stock companies in Saudi Arabia, Niresh (2012) found that there is no significant
relationship between liquidity and profitability among the listed manufacturing firms in Sri Lanka, Shahchera
(2012} found a negative impact of liquid asset holdings on bank profitability for a sample of Iranian banks, while
Lartcy, Antwi and Boadi (2013} found a very weak positive relationship between liquidity and profitability of
the listed banks in Ghana. Since there are mixed results on the subject matter; this study intcnds to shed some
more light on liquidity-profilability trade off, with specific reference from Tanzanian banks.

2. Literature Review and Conceptual Framework
This section gives a brief review of both theoretical and empirical litcrature, identifics the knowledge gap filled
by this research, gives the conceptual framework and discusses the models used in the study.

2.1 Theoretical Literature Review
Prolitability of the bank determines its ability to increase capital (through retained earnings), support the future
growth of assets, absorb loan losscs and provide return 1o investors. The largest source of income for banks is net
interest revenue which is caleulated by taking interest income from lending activily minus inlerest paid on
deposits and debt. The second essential source of banks’ income is from investing activities, foreign exchange,
precious metal trading, commissions and transaction foes, and trust operations are also substantial sources of
income. The key financial ratios that are used in assessing the profitability of a bank include: Net Interest Margin
(NIM), Return on Assets (ROA), Return on Equity (ROE), Operating Profit Margin and. Non-interest Tncome to
Assets Ratio (Credit and Finance Risk Analysis, 2012),

On the other hand, for banks, liquidity refers to rescrves of cash, securities, bank's ability to convert an
assct into cash, and unused bank lines of credit. Liquidity must be adequate to meet all maturing unsecured debt
obligations due within a one-year time horizon. Despitc different approached that can be used to analyze bank’s
liquidity, the following are the key ratios that can be used to examine bank’s liquidity: (i) Loans as a Percentage
of Deposits (LDR) — obtained by dividing loans (gross) by total doposits, and the maximum is suggested to be 80%
to 90%; and (ii) Liquid Assets to Total Deposits (LADR) — calculated by dividing liquid assets by total deposits,
and measures deposits matehing Lo investments and whether they could be converted quickly to cover
redemptions (Credit and Finance Risk Analysis, 2012).
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AN ANALYSIS OF VEGETABLE SUPPLY CHAIN IN ARUSHA
REGION, TANZANIA
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ABSTRACT

This paper presents the findings of a study on analysis of vegetable supply chain (VSC) in
Arusha Region, using Meru and Arusha districts as a case. The study applied a systems
theory since supply chains are open, complex and adaptive systems which change depending
on a number of influencing factors. Vegetable sector is one of the important sectors that
contribute to the wellbeing of societies through providing necessary nutrients to the human
diet while offering employment and hence income to its participants. Despite this fact, the
VSC in Tanzania is facing a number of challenges that impinges realisation of its full
potential as a poverty reduction stronghold. The study therefore was geared to critically
analyse the structure, behaviour and challenges that VSC faces and devise future research
agenda. Mixed method approach was used as a research methodology for the purpose of
achieving research objectives. Specifically, a self administered structured questionnaire and
direct observation were employed as data collection. A simple random sampling technique
was used to select respondents from each stratum. Data were analysed using descriptive and
nonparametric statistical techniques as data were ordinal and categorical in nature. The study
found that the current structure and behaviour of VSC is largely the outcome of policies in
force, which also have a significant impact to the unfair reward/pay-off system amongst VSC
participants. As a consequence of unbalanced reward/pay-off system, some VSC participants
sustained opportunistic power relationships that tried to maintain the status quo of their
position in existing VSC structure. Poor logistical support services were also found to exert
tremendous impact to the current proportion of postharvest losses.

KEYWORDS: Power relationships, Postharvest loss, Reward system, Smallholder Farmers,
Vegetable supply chain.

1. INRODUCTION

Agriculture sector is very critical among the sectors in Tanzania. It contributes about 95% of
food consumed in the country, employs about 78% of the population and contributes about
24.1% to the GDP and export earning to the tune of 24% (CAADP, 2013). Agriculture sector
has recently been overtaken by gold and which as of now has been outshined by tourism
{Masare, 2015) as the top foreign exchange earner. However, the sector has remained the
leading provider of employment and food. It is this significance that motivates consistent
studies on how agriculture sector can be improved, Oul of the food grown in Tanzania,
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Institutional Determinants of Sustainable Savings Mobilization in
Community Banks

Mosses Mwizarubi*, Ramarcha Kumar**, Bernard Mnzava*** and

Sadananda Prusty****1

This paper examines the instifutional factors that affect
Communily Banks’ savings mobilization efficiency, it is different
from most studies that focus on the impact of macroeconomic,
demographic or individuals' social-economic factors on savings
mobifization. This study uses panel data of 408 observations of
Community Banks whose information was gathered by the Bank
of Tanzania from 1996 to 2015 on quarterly basis. Using fixed
effects approach; the findings indicate that interest rate on
deposits, the age of an institution and usage of greater portion of
capital for fending purposes lead to mobilization of more savings
from the public, while usage of commercial debt for financing
purposes reduces the efficiency in savings mobilization. Bank’s
profitabifity and financial sustainability measures were found to
have a mix of both positive and negative ouicomes in relation fo
savings mobilization. Unexpectedly, investment in fixed assets,
raising the proportion of salary in the expenses and increase in
size of the institutions seem to have a negative impact on
savings mobilization. Qur resuifs are robpust to alternative
regression estimated. Recommendations on institutional set-up
required for more efficient” mobilization of depasits from the
public are given based on the findings of this study.

JEL Classification: G21

Keywords: Sustainable savings mobilization, Community Banks, Financial inclusion,

Microfinance Institutions

1. Introduction

Savings mobilization is one of the key roles to be played by the financial sector in order to
promote sustainable aggregate economic growth as well as at individual level (World Finance
2015 and Thornton 2009). Studies conducted across countries, especially in developing
countries, show that higher saving rates tend to go hand in hand with higher income growth.
This fact has been taken as proof of the existence of both virtuous cycles of saving and

* Mosses Mwizarubi, PhD Student (Galgotias University, India); Financial Analyst, Bank of Tanzania, P.C. Box
2939 Dar es salaam, E-maii: mwiza777@yahoo.com

** Dr. Ramarcha Kumar, Professor, Galgotias University, Greater Noida — India, E-mail:

ramarcha.kumar@gaalgotiasuniversity.edu.in

*** Dr. Bernard Mnzava, Senior Lecturer, Institute of Finance Management, Dar es salaam — Tanzania, E-mail:

bmnzava@gmail.com

**** Dr. Sadananda Prusty, Dean — School of Business, Galgotias Unlver5|ty, Greater Noida — India, E-mail;

sadananda.prusty@aalgotiasuniversity.edu.in

;n_-chmgé

e

intgrnal @ity Assufance

[ | Internal Quality . .surance Ceil
Con \ | Jaipuria instiicie of Management
lndirapuram, Chaziabad

[



int. J. Logistics Systems and Management, Vol. 27, No. 2, 2017

133

Determination of vegetable postharvest loss in the
last-mile supply chain in Tanzania: a lean perspective
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Abstract: Global population prowth constraing the food supply chains.
Consequently, this calls for serious efforts in minimising food wastes. Fresh
vegetables are perishable in nature hence more vulnerable to postharvest losses
{(PHLs), This paper aims at determining PHLs experienced and establish the
most prone channel for high PHLs. This study employed a case study strategy.
Five popular vegetable markets were studied in Arusha City. Analytical
methods were used to determine PHL both in terms of quantity and value as
well as the profitability achieved by last-mile traders using tomatoes, carrots
and cabbage as selected vegetables. Findings show that more PHLs occur at the
retail stage and is more than twice compared to the amount at the wholesale
stage. Cabbage exhibited the lowest turnover rate followed by carrots and
tomatoes. Similarly, cabbage registered the highest PHL rate foliowed by
tomato and carrots. On average, wholesalers cum retailers registered a PHL rate
of about three times those of wholesalers per se, Retailers constituted 70% of
respondents who acknowledged to have faced PHL. It was also found that, the
longer is the chain the more PHL was sustained. The vegetable PHLs in
Tanzanis have remained understudied, and this study tried to cover this gap in
the academia.

Keywords: postharvest loss; PHL; vegetable supply chain; VSC; perishable
produce; [ean approach; last mile supply chain; tomate; carrots; cabbages;
Tanzania,

Reference to this paper should be made as follows: Dome, M.M. and Prusty, S.
{2017) “Determination of vegetable postharvest loss in the last-mile supply
chain in Tanzania: a lean perspective’, fnt J Logistics Systems and
Management, Vol. 27, No. 2, pp.133-150.
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Examination of Employees Training in Relation to
Service Quality Provision with Reference to Three
Star Hotels in Arusha and Kilimanjaro Regions

Hellen Emmanuel Meshack' and Sadananda Prusty’

M Golgatias University
E-mail; 'hellenem@yahoo.com

Abstract—Recen! studies indicate that the relationship between the
service provider i.e. employees and a type of training they receive is
of vital important to the service guality provision. Hotel secior is
confronted with some challenges, due fo a changing nature of
competition, customer reguirementy, experiences und exposure. Hotel
employees are a very crucial chain of valwe edition and hotel
performance at salisfving customers. Education, trainings and
experiences of employees eonld be among the leading factors to hotel
performances. The changing and challenging requirements of
customers necessitale hotel employees to update their skills to fit in
with the market frends and competition. The study found out that
most af the hotel employees were less interested lo pursue fiirther
Studies or short courses which could transform eaps into
opporiunities and an added advantage fo their operations. It is
widely recognised thuat service qualiiy in hotels is in fine with service
orientation of emplovees which plays as a perquisite factor. The aim
of the study was to examine staff training in relation fto service
quality provision in hotefs and indicated that it is an area which
requiires altention in order {0 exceed in Service provision.

Keywords:  service  quality,  emplopeefstaff’  training,  hote!
sector/industry, Artisha, Kilimanjaro.

1. INTRODUCTION

Customers who walk inte hotels arc attracted by

advertiscments they watch, brochures they read, websites they
surf, recommendations they reccive from fricnds and [amily
members ctc. Other facilitics could be availability of space,
securily, location, ftiendly and welecoming cmployees, It is
therefore a matter of urgency that employers recruit and
adequately train employecs, in order (o conduct business in a
highly competent, diligent and professional manner in what
soever transaction they communicate and make. This is
supported by studies conducted by Yasin and Zimmerer
(1995) and Ramphal and Nicolaides (2014) on qualily of
service. According to Yasin and Zimmerer (1995) employees
professionalism at all times is very fundamental to a
performance of service scetor. Employecs are expected to be
hyper-polite and accurate (Ramphal and Nicolades, 2014).
Customers are different and this difference poscs a challenge

to employees at delivering service quality. A family might
walk into a hotel, but their likes and dislikes might vary
greatly.  Having well trained, competent and skilled
employees in hotels is an ever ending challenge and three star
hotels in Arusha and Kilimanjare cannot distance their
operations from this reality.

Service delivery is a triangle process, wherchy it a hatel
management commits itself to its employees satisfaction, the
sante will be to the customer satistaction as presented in the
service marketing triangle,

The Service Marketing Triangle
-m

COMPANY

Inlarnal Markoting
“Erabdrng e pooatisg”

External Markeling
ety e pecarnse”

EMPLOYERES CUSTOMIIR

Interactive Marketing
NN R e

Sources: Adapted from M. J. Bituer, “Building Servicc
Relatiouships. LU's All abyut Promises,” Jouraed of the Academy of
Marketing Science 23(Fall 1995), pp. 246-251; C.Grénroos, Service
Management and Marketing. A Customer Relationship Management
Approach, 2nd cd. (West Sussex, England: John Wiley and Sons,
Lid, 2000), pp. 55. and P. Kotler and K. L. Keller, Marketing
Management, 14" cd. (Upper Saddlc River, NJ: Pcarson Prentice
Hall, 2612), pp. 365.

If hotels are lo align with the three sides of the triangle
(Company, Employees and Customcrs), then they will be
widely expected to continuously seek to provide consistently
high levels of service excellence through out their operations
{Grdnroos, 2012;Kotler and Keller, 2012). In addition to that,
this is not a onctime process but rather an ongoing one as
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+ Operation of selected processes in SMEs. @
by Monika Biezinovd
Abstract: Processes and process management are an important part of corperate
management. The paper presents a comparison of the developments at the level
of functioning of selected processes in SMEs in the South Bohemian region for
the period of three years. It describes the process both in general and in the
division of the selected sectors: trade, services, canstruction, and manufacturing.
If we evaluate the entire sample examined in the period, we can say that business
is focused on increasing the level of functioning of the praduction process, which
increased from 70 to 30%. Minimal or no change was observed in the processes
of finance (80% in both years) and marketing (73%). The process of HR decreased
the level of functioning from 80 to 76%.
Keywords: management; SME; process; production; marketing; finance; human
resources managemenk
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+ Tetal quality management and organisational performance: the mediating
role of market orientation @

by Abdullah Kaid Al-Swidi, Gaboul Foiz, Hamid Gelaidan

Ahbstract: The main objective of this study was to investigate the mediating link
of Market Orientation {(MQ) on the relationship between Total Quality
Management (TQM) and Organisational Performance {OF). To achieve the
objective of this study, a survey questionnaire was distributed to 250 people of
managerial positions in Libyan bank branches. Of these, 230 questionnaires were
returned, The data were then analysed using Structural Equation Modelling
Fartial Least Squares (SEM-PL5) approach to confirm the validity and reliability of
the measures, before undertaking hypotheses testing analysis. The results of this
study revealed that TQM has a positive and significant effect on market
orientation and organisational performance. More importantly, the results have
also confirmed the mediating effect of MO between TQM and organisational
performance. This might explains better the competitive power of companies
adopting TQM strategy to outperform thair rivals in the market,

Keywords: total quality management; market orientation; organisational
performance; banks; Libya.

Process innovation in information systems research: a missing exploration
o)

by Jiirgen Moormann, Yevgen Bogadistov

Abstract; In times of digitalisation, competitive pressure on a global scale, and
customers increasing power, companies efforts to improve their business
processes became mandatory. Howsver, simple improvements of the processes
might nat be sufficient often a development of completely new processes is
necessary. Therefare, the focus has to be shifted towards process innovation to
be able to cope with new technologies, start-ups and even with some fast-
changing traditional enterprises. This paper exarmines the state-of-the-art of
research in the field of process innovation and presents a multidisciplinary
literature review of to2 academic journals covering a period of more than 10
years (20052015). The review focuses on research methods applied in papers
dedicated to the process innovation concept, The method of analysis and the
conclusions derived concerning the maturity of the concept of process
innovation prepare a basis for future process innovation theary.

Keywords: process innovation; process innovation theory; process menagement;
infarmation systems.

Critical analysis of facters impacting trust and oppoertunism in agri-food
supply chaigs: the case of tomatoes in the Northern Tanzania 9

by Martin Dome, Sadananda Prusty

Abstract: The purpose of this paper is to critically analyse factors impacting trust
{and opportunism) in the temato supply ehain in the Arusha region of Tanzania.
The study had two objectives, which lead to the proposition that willingness or
existence of collaborative relationships in the supply chain, coupled with
willingness/existence of sharing physical or information resources among the
partners, influence trust and subsequently determine the extent of opportunism,
The study adopted a multiple case research design involving several actors in the
<hain. The data were collected using a questionnaire. The study found that
coflaboration with inputs retallers, collaboration with tomato farmers, risk sharing
with ather partners and sharing of physical resources with other partners have
the highest impacts on trust. Thus, opportunism would increase if gaod business
practices to foster trust as recommended are not adopted as stipulated in the
listed factors and vice versa. Other factors, such as culture and regional specific
variables, may have impacts on trust and apportunism, thus constituting an area
for further research,

Keywords: tomato supply chain; trust; opportunism; agri-food supply chain; | 5
collaboration, suppiy chain relationship; trust in supply chain relationships; |

opportunistic behaviour in supply chain refationships. botn ternal €
DOI: 10.1504/UBPIM.2019.10024617 ;--—__._______

Towards a framewark for the successful implementation of a government

cloud in Saudi Arabia Q R

by Amal Alkhlewi, Robert Waiters, Gary Wils | internal
Abstract: Despite the effort and copious resources Saudi Arabia is investing in its ipuria
transition towards e-governtment, it is hindered by the weakness of the : A
information and communication technolegy infrastructure in its government

agencies. The development of a private government cloud is a solution for _—

improving and standardising the ICT infrastructure, but cloud computing is still in
the early stages in the country. To effectively implement a private government
cloud in Saudi Arabia it Is necessary to identify the factors that will affect its




success. Tharefore, this research identifies the critical success factors for the
implenenlation of a governmenl doud, und based on these factors, a framework
for the successful implementation of a government cloud {FSIGC) in Saudi Arabia
was developed and confirmed by a methodological triangutation .

Keywords: cloud computing: government cloud; e-Government, critical success
factors.

Development of a performance measurement framework for home
furniture delivery and assembly logistics providers in Thailand Q

by Suratin Tunyaplin, Wirachchaya Chanpuypetch

Abstract: Currently, the world's largest furniture retailer, IKE4, is expanding its
stores argund the world, including in Thailand, This brand has an extraordinary
characteristic that distinguishes it from other furniture retailers: customers can
tailor their products for assembly through the concept of Do It Yourself
Accordingly, a last-mile delivery service provider must be capable of providing
both home delivery and complex assembly services to the and customers.
Besides, the last mile is often less efficient, comprising up to 28% of the total cost
to move goods. It has become known as the 'last mile problem'. Therefore, this
article proposes a performance measurement mode] {EMM} for last-mile home
furniture delivery and assembly services (HoFurDAS), The model is developed
empirically based on the case study of a service provider that has been
wutsaurced by IKEAs branch in Bangkok, Thalland. Initlally, the current process
warkflow is standardised by mapping using the well-known operations process
reference madel, the Supply Chain Operations Reference (SCOR) model that
derived the important performance indicators. By enhancing the proposed PMM,
all tha identified metrics are also prioritised by performing pair-wise comparisons
through the Analytic Hierarchy Process (AHP) and application with the
operational data of the case, This PMM benefits a home delivery and assembly
sarvice provider for manitoring and controlling the quality of service to gain
customer satisfaction and to maintain a good reputation with business partners.
Keywords. performance measyrement systemn; fast-mile defivery; supply chain
operations reference; home firniture delivery and assembly services; furniture
supply chaip; analytic hierarchy process.

The influence of ICT adoption on the development of managerial modes of
consulting firms In France Q

by Mizor Raissi, Henda Matoussi

Abstract: This study seeks to understand the nature of relationships between
components of information and communications technology (ICT) adoption and
managerial modes. The paper focuses on the experience of consulting firms, and
how they perceived the role of ICT tools on the fashion. Participants in this study
consisted of 30 consultants of a major consulting firm in France, The analysis was
conducted with qualitative method, which is the correspondence factor analysis
{CFA) using 5PS5 software. From the study, firstly, we found that reengineering
was influenced by the internet, software and website access more than other ICT
tools. Secondly, the innovation has a high correlation with communications
technology. Thirdly, the coaching connects more with EDI, cloud computing,
transactions and data, Finally, partnership as managerial fashion determinants
has very strong relationships with hardware and procedures.

Keywords: ICT; managerial modes; EDI; cloud camputing coaching; reengineering.

Caemparison of job satisfaction between statt and labour in steel industry of
Narthern India: an empirical investioation @

by Jogdeep Singh, Horwinder Singh

Abstract: The concept of job satisfaction attracts much more attraction in recent
years. Job satisfaction is a general attitude towards ones job, the difference
between the amount of reward workers receive and the amount they believe
they should receive. Employees are the backbone of every organisation. So
employees'’ satisfaction is very important, The main aim of this study is to analyse
the satisfaction level of staff and labour in the steel industry of Northern india. A
questionnaire was designed that includes all individual and technical variabies.
The survey was performed frum 146 eimpluyees (44 stall and 102 labour) in the
steel industry. Z-test and chi-square tast are used Lo Lhieck Llwe signilivant level
and association level, respectivaly. ANOVA test is used to check the level of job
satisfaction of staff and labour on technical variables. The study shows that
individual factors have less effect on staff, Mareover, labour has great impact by
individual factors. Technical vaiiables show some effect on both staff and labour.
£9% of staff are satistied with their jobs and only 60% labour are satisfied.
Keywords: job satisfaction; staff, labouwr; steel industry in India.
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* Analysing supply chain risk management vapabilitivs thivuyl willabuiatlyy
and integrative approach Q
by Waqar Ahmed, Arsalan Najmi, Asif Khan
Abstract: In this era of market turbulence and external uncertainty, supply chain
risk managernent is getting top attention in almost every dynamic business. This
study is carried out to empirically investigate relational factors influencing
demand side and supply side risk management. The sample of 149 valid
responses was gathered through a structured questionnaire from marketing,
planning, supply chain and logistics professionals from the textile sector and was
analysed using Partial Least Squares Smart (PL5) Structural Equation Modelling
(SEM) using SmartPLS 3.2.4. This research will significantly contribute to the
literature of supply chain risk management as well as helping risk management
professionals to understand the integrative and collaborative approach ta
improve supply chain resilience and robustnese,
Keywords: supply chain risk roanagement; supply chain integratior; supply chain
cotlaboration; organisational performance.

.

Simulation modelling and analysis of fresh agri-food supply chain
canfiguration: the case of Arusha City in Tanzania Q

by Martin Dome, Sadanandu Prusty

Abstract: The purpose of this study was to achieve threefold objectives viz.
analyse the existing supply chain configuration of fresh agri-food supply chain
(AFSC) in Tanzania, apply the simulation technigue to the supply chain
configuration and evaluate it using a specialised software. The method adopted
in this study involved collection of primary data on arrival of consignment from
farmers, brokers, wholesalers and retailers seeking to be served timely and
accurately from the Kilombero Central Market (KCM) in Arusha City of Northern
Tanzania. For the departure to other designated distribution points, the data
were collected concurrently and both were triangulated with secondary data held
by the Market Master. The part of the methodology involved building a
simulation model based on SIMULB Professional and the input data were run as
part of studying the largest central market for fresh produce in the northern zone
of Tanzania. The findings indicate that, the supply chain configuration of fresh
agri-food sub-sector under the case has a defined configuration resulted from
doing the business as usual and in an informal arrangement, However, the
configuration is marked by inefficiencies of the key facility (KCM} such as time
wastage and under-utilisation of personnel and tools/workstations posing a
bottleneck in the whole supply chain of the fresh produce in meeting the time-
sensitive performance criterion. The managerial implication on the findings
suggests for dedicated interventions in restructuring the AFSC and formalising
operations and business practices accordingly. Moreover, large-scale simulation
studies in AFSC are suggested as part of strategies to improve performance of
the sub-sector in Tanzania.

Keywords: simulation modelling; agri-food supply chains; SIMULS Professional;
supply chain configuration.

Effectiveness of enterprise resource planning systams: case study of Shirin
Asal Company Q

by Nader Rezaei, Alireza Mirzaeinezhad

Abstract: Enterpiise Resource Flanning (ERP) software systems consist of a broad
variety of saftware modules which support the business operations of
arganisation and decision making process. This research is aimed at investigating
the Implementation of ERP systems and its effectiveness in Shirin Asal Company
of Tabriz, The considered effectivencss criteria in this study are some system
features comprise customer-arientation, sharing information, notification way
and cooperation of unities. The research population consists of the employees of
Shirin Asal Co. including 134 people. The present research is an applied one of

field descriptive-survey studies type. The method of testing the hypothesis is M

correlation and regression test. The results of analyzing the research data [/‘_‘_f_' I > 7 in-ch T

suggest that einploying enterprise resource planhing systems in Shirin Asal -C a'b i

power information sharing. Also, using ERP systems will influence the AL Ouallty Asc. (e'(.q

cooperation between the units, enhance customer-orientation, and develop the s

way of notification.

Keywaords. enterprise resource planning; custormer-orientation; sharing S

information; notification way; cooperation of units. Inte rral Qo st . N
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by Guosheng Kang

Abstract: To promote reuse and rapid modelling of business process models,
configurable business process modelling is proposed for traditional activity-
centric business process models. However, to the best of our knowledge, few
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Chapter 2

TOURISM IN SAART COUNTRIES: AN
EXPLORATORY STUDY

Saurabh Gupta

Doctoral Fellow, Faculty of Management Studies, Banaras Hindu University
Varanasi, Uttar Pradesh

ABSTRACT

Tourism across the globe has attained the centre stage in all development
discussions. It is increasingly viewed as the growth engine jfor the world
economy. In keéping with the trend Indian government too has recognized the
importance of tourism in accelerating the development of the economy. Despite
having a great tourism potential, the SAARC countries have not been able to
Sully exploit it. The potential is still waiting to be unlocked. It requires a well
pronged strategy to harness this potential. The main objective aimed through the
present research is to assess the .relative competitiveness of India as a tourism
destination vis-a-vis tourism ‘destinations in other SAARC countries. Though
India is far ahead on the overall TTCT it is lagging behind the other membersiof
SAARC on many important indicators. The business environment and
infrastructure appears as one of the key areas where India and other regional
destinations still have to make improvements. India has attractive natural and
culiurul resources but still it needs to be improved.

Key Words: Tourism destination competitiveness, SAARC countries, TICI,
Regulatory framework

Hs Introduction

Tourism is recognized as one of the key sectors of development in all countries
\ and a major source of income, jobs and wealth creation. It also plays a wider role
\ i promoting the image and international perception 'of a country externally as
i well as influencing complementary domestic policies. The global travel and
| tourism sector, which already accounts for almost one-tenth of global GDP, grew
at an average of 3.4% per year over the past four. This compares favourably with
the global economy, which grew at only 2.3% per year, indicating the sector’s
resilience to economic shocks. In the coming five years, growth in the sector

could accelerate to 5.2% per year, according to the World Travel & Tourism
Council (WTTC, 2015).
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ABSTRACT

Globally, an ever increasing number of destinations have opened up and fnvested in tourism
development, tuming modern tourism into @ key driver of socio-economic progress through
the creation of jobs and enterprises, infrastructyre development and the eXpOrE revenyes
earned. As a highly Inbour intensiye acuwity, tourism and tourism support activities create g
high proportion of employment and career opportunities for unskilled, semi-skitled and high
shilled workers, panicularly for poos, Jemale and other marginalized sections. Skill and
capacity building can be viewed as an instrument 1o improve the effectivenszss and
contribution of labor io the overall production. This study eritically - exomines and
summarizes the achievements of institurional measures Jor skill and capacity building in
tourism sector, There are varieties af policy initiatives underway designed to develop chills
Jor the touricm and hospitality sector. Despite an array of schemes for skill building in
tourism sector there is an acute shortage of skilled manpower. A long 1erm vision coupled
with comprehensive sirategy is urgently needed for developing human resources in this sector,

Keywords: Tourism Sector, Skil} Building,

Institutionat Support System, Strategic
Planning, Capacity Building

INTRODUCTION

Tourism is widely recognised as one of the largest and rapidly growing
industries in the global economy. The diverse mature of the tourism
industry, which incorporates many different sectors and types of jobs, means
accurate statistics on employment are very difficult to ascertain. Estimates
suggest. however, that tourism employs at least 255 million people
throughout the world and contributes more than 9 per cent of global GDP
(WTTC, 2012). The importance of tourism and hospitality employment in
both developed and developing countries is attested to by the World Travel
and Tourism Council (WTTC), However, whilst the quantity of jobs is
unquestionable, the quality of many of these jobs is of great concern to
academicians and policy-makers alike. Despite the rhetoric of policy-makers
and business leaders that people ate the industry’s most important asser,
many remain unconvinced that such a view is borne out by empirical
evidence.. The International Labour Organization (ILO. 2001) in its wide-
ranging report on the global rourism and hospirality industry provides
evidence that suggests that the industry globally is largely reliant on what
Wood (1997) has described as so-called “marginal worker=’ cvich se waman
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Chapter 12

Green Practices in Restaurants:
The Case of Eastern India

Saurabh Gupta
Banaras Hindu University, India

ABSTRACT

The prime purpose of this study is to identify and delve into the factors dri ving the adoption of environment
Sriendly practices by the restaurants in eastern region of the country. It provides an imtroductory knowl-
edge to the planner and policy makers regarding the status of ecofriendly practices by the restaurant in
eastern India. Six factors were extracted using the principle component analysis. These factors ave Legal
compliance, Normative Pressure, Cost optimization, Growing awareness, Philanthropic Motive, Good
image. Though slowly, but steadily the consciousness regarding the adoption of environmen! practices is
increasing in the restaurant industry. This study can aid and abet the concerned authorities to device a
mechanism (o turn the hospitality industry into a true musketeer of the environmeni, however, since the
study area is confined to only a few selected cities of eastern India, the result may not hold true in general.

INTRODUCTION

Environmental issues have been the focus of discussion since the last few decades. People are becoming
more concerned about the environmental issues and some have translated theirenvironmental concern into
pro-environmental behavioue such as recycling, energy saving, water conservation, and green purchase
behaviour (Kim, 2002, Kim & Choi, 2003, 2005), It has implications for many industries one of which is
hospitality. The hospitality and wourism industry is one of the largest and fastest-growing industries in the
worid (Sulaiman & Haron, 2011). The hospitality industry includes hotels, food services, hospitals, and
altlines among its components (Line & Runyan, 2011), The restaurant industry Is ane of those industries
whick is one of the most impurtant consuniers of resources that Is needed on daily basis as for instance,
food materials, water, power and so on, Ag a continuously growing sector, the hospitality industry has a
social responsibility to contribute to environmental issues and climate change, as natural resources and
the physical environment are the most precious assets in that industry (Kasim, 2009).
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Tourism Marketing
A Strategic Approach

Editors: Nilanjan Ray, PhD
Dilip Kumar Das, PhD
Raj Kumar, PhD
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Tourism Marketing: A Strategic Approach presents a variety of practical application tools, skills, practices,
models, approaches, and strategies that are proving themselves effective in tourism marketing. The volume
considers overall infrastructure, socioeconomic conditions, and modern tourism business infrastructure in discussing
the efficiency of good strategies and practices and their impact on business and economic growth.

Tourism is now one of the fastest growing industries, and in the next few decades, tourism will play a role in many
fields, such human resources, national economic growth, and more. As more people are interested in spending
their holidays in nature, ecotourism and rural tourism have become important segments of the tourism industry,
This creates opportunities in places characterized by.natural attractions, wildlife and wilderness habitats,
agriculture, farm stays, local crafts, bird watching, local cuisines, etc., and local communities can benefit in
economic terms by the creation of employment opportunities and commitment to conservation and sustainable
development.

The research in this important volume keeps this in mind by focusing on the major aspects, such as what should be
the infrastructure of tourism, what are the most effective promotional strategies of tourism, and how to provide
sound service for maximum satisfaction, as well as how to implement innovative modern techniques of business
strategies for development of sustainable development of any country,

Topics include:

« destination loyalty

* ecotourism promotion

= rural tourism e

* practical growth strategies E———

* the role of service marketing O ity A aaurance Cell

* tourism supply chain management | internal QL‘.Q 3 sonament

s tourist satisfaction | Jaipuria tns i

* social media marketing in tourism industry L _’_l

preduct diversification in the restaurant industry i e

The authors also share some policy recormmendations for government and private agencies, including NGOs
intending to promote organizational infrastructure for consistent economic development and positive social change
worldwide, While mainly covering marketing aspects of tourism, the authors also the different tourism-related
services, such as hospitality, destination infrastructure, service gaps, etc.
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Chapter 13

Social Media and Busmess
In Search of Missing Links

Saurabh Gupta
Banaras Hindu Universiry, India

Anurag Singh
Banaras Hindw University, India

Punita Duhan
Meera Bai Instinute of Technology, India

ABSTRACT

The influence of social media on the various facets of society has attracted a lot of attention of the re-
searchers in the last few years who are probing its mullifaceted impact. One important aspect of social
medla is its role in promoting instans gratification. It has far redching consequences for evolution of
self, which in turn has important implications for society and businesses. Drawing from the conceptual
Joundations of the theories of identity and social comparison, the researchers tried to develop.u model
as to how the dual role of social media ucts to alter the identity and hence hehavior, In this context, the
significance of the study lies in exposing the intricate interplay hetween the attributes of social media
and the dynamic self. The study goes a long way in providing a deeper understanding of self-cone eptin
connection to social media, which has immense importance for consumer behavior and can he!p brsi-
nesses 1o fine-tune their sirategies with the changing consumer psvchology. :

INTRODUCTION

There have been three fundamental inventions and discoveries in the history of mankind- fire, wheel
and money, and it shall not be an exaggeration if this list is extended to include internet, It has really
revolutionized the world of ours, It has led to massive churning in the cultural, social, political and
economic spheres, the ripples of which are being felt across the countries, across the societies, across
the cultures and above all, across the individuals. One of the direct offspring of internet is socia) mediz

which has emerged as the strongest force shaping our thoughts & actions. Social media car ned~ a\\
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m_an:mm&\ Education in Bundelkhand:
Understanding and Reducing Spatial Variations
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INTRODUCTION

Today, development is not merely viewed as an increase in the per capita income, bur js
conceprualised as freedom from poverry, unemployment and nequities of all kind. It implies
enhancing the capabilities of people and expansion of choices they have. Consequently, the
role of human capital in development process has become quite significant. Of several types
of investments the stace underrakes in developing its human resources, education is the most
important. It is so because education in general, and elementary educadon in particulag,
augments the capability of people and enlarges their choice ser. The elementary educartion
not only equips an individual with the basic skills of reading, writing and making simple
calcutations, but has far reaching consequences for human capital building. First of all,
being literare is a valued outcome in irself as it bolsters the self-respect and self-confidence
of the individual which in turn, has several spill-over effects. Furthermore, it prepares the
individual for learning more sophisticated skills. The theoretical literature provides ample
evidence that the nations and srates having a good elementary education system as manifest
in higher literacy raze have better human capital, than those who do not, Needless 10 say,
better human capiral brings economic growrth and development. o

The Human Development Report, 201 1, reads “Stazes that peiform better on health and
ediccation outcomes are also the states with higher HDI and thus higher per capita income.’
In Table 1, we present HDI and ED] rankings of few states of India. Since HDI constitutes
of 3 key indicators of good human ca pital {since high development very strongly correlates

Table 1: HDI and EDI Rankings of Select Stares

States | harkband | Kerala | Himachal | Panjab|  Tamil 4 Uttar | Bibar | Orissa
Pradesh MNadu Pradesh

HDI* 23 1 4 5 8 18 19 22

EDI 20 2 4 7 | s 13 21 15

*HDI rank is for year 2007-08;
" Education Developmenr Index for elermenrary educarion, 2006-07

EL ..__.uHL ot i Brndelbdisnd & 47

with human capical), it is clear thar szares with high HDI ranking have besger elementary
education system.

Ir spite of, utmost importance attached o education by contemporary dezeloped as wel)
as developing countries, the issues related to availability and accessibility conrinue 10 garner
artention. The reasons to inequitable zccess to education are myriad social, economic and
territorial. However, it is the soctal factors (gendes, race, class, caste, religion, et<.) char have
been stressed upon and extensively investigatad (Halsey, L3 uder, Brown, & Wells, 1997,
Warringron, 2005). The spatial inequiries have been Jess investigated by the researchers.
While, the fact is thac geographical distribution of educarional facilities, primarily derermine
Its accessibility, particularly for the disadvantaged sections of the society, and in backward
[EgIons.

Bundelkhand {see Figure 1} locaced in cencral India, is one of the most backward regians
in the country. Since the region has both, poor physical as well as human czpital, it is plagued
with the problems of poverty and unemployment. Its backwardness has led 13 the demand
for the creation of new stare. To ha ¥e a smooth transition from a backward region to develop
cegion, it needs investment in eduraticn, healthcare, roads, communication, eic. In this
€ONtext, one can encounter interesting questions regarding rhe availability and access; biliey
of elementary educarion facilizies in the region. For [akhs of children of Bundelzhand, the
access to primary education continues ro be a distant dream. And for those whe aze enrolled
in the primary schools, the situation is 0o far better The elemen tary educarion system in-the
region is in moribund state, as it is plagued with problems ranging from acure saorage of
teachers ro fack of basic amenities in the schools.

The prime purpose of this research article is to assess and discuss the spatial vzfiations,

ilities in the two administrative blocks which are in two different scages. However, o
understand and suggest remedial measures, itis niecessary to comprehend overall scenario of
elementary educarion in Buadelkhand.

Section 4, has been devored to a short introduction of the Yt
findings and discussion follows immediately i section. The m% c
reporting major findings of udy. F.a_" §acTio m« %%mbb?@:nﬁunw.
and concludes, al st : en
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